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PoGoua mnporpama HaBYadbHOI AMCHUIUTIHK «/[iToBa 1HO3eMHA MOBa».
PiBeHb BHIIIOT OCBITH JpYrHid (MaricTepChKHii), Tany3b 3HaHb 20 ArpapHi HAyKH Ta
OPOAOBOJBCTBO, crnemianbHICTh 208  ArpoiHkeHepis, OCBITHbO-TIpOQeciiiHa

nporpama Arpoimxkenepis, 2022 p., 21 c.
Po3pooHuk:

Kpageup P.A., 1. 1. H., fo11IeHT Kadeapu yKpaiHChKOI Ta IHO3€MHHX MOB.
Buxinanadi, AKi IpoBOASATH NPAKTUYHI 3AHATTH

Kpagens P.A., 1. 1. H., go1ieHT Kadeapu ykpaiHChKOi Ta IHO3EMHHUX MOB.

PoGouy mnporpamy po3risiHyTO 1 3aTBEpJKEHO Ha 3acijlaHHl kadenpu

YKpaiHCHKOI Ta 1HO3EMHUX MOB.

[Iporoxon Nel4 Bix 9 uepBHs 2022 poky

3aBigyBau kadeapu P.A. Kpageup

Pobouy mporpamy po3rJISHYTO 1 3aTBEp/IKEHO Ha 3acijaHHI HaBYaJbHO-

METOJIMYHOI KOMICIi (haKyJIbTeTy MEHEI)KMEHTY Ta MpaBa.

[Tporokon Nel0 Bix 21 uepBus 2022 poky

["onoBa HaBYAJIbHO-METOAMYHOT KOMICii PaKyIbTETy [.B. Benkin

Pobouy mporpamy po3rISSHYTO 1 3aTBEP/PKEHO Ha 3acijaHHI HayKOBO-

METOANYIHOI KOMICIi YHIBEPCUTETY

[Tporokon Nel Big 29 nunus 2022 poky



Onuc HABYAJBHOI IMCHHUILTIHA

XapakrepucTuka
I'any3s 3HaHB, . .
HABYAJBHOI JUCHHUILTIHU
cneniajgbHICTh, OCBITHBO-

HaiimenyBaHHA NOKa3HUKIB AeHHA popMa 3a04HA
npodeciiina nporpama,
. . . HaBYAHHSA (¢popma
pPiBeHb BHIIIOI OCBIiTH
HABYAHHA

o . O00B’a3K0Ba
KinbkicTb kpeauris — 4

Pix minroroBkm:

. ' 1-i 1-i
Artecrariii — 4 20 ArpapHi HayKu Ta
CemecTtp
POIOBOJILCTBO
3arajgpHa KUIBKICTh 1-id 1-i
rozui — 120 208 ArpoinxeHepis Jlexuii

OIIIT Arpoimxkenepiss | IIpakrnyni, ceminapcebKi
TwxHEBUX TONMH 1JIs

30 rox. 8 rox.
NE€HHO1 JOPMU HABUAHHS:

Hpyruit JlabopaTopHi
ayTUTOPHUX — 2

e (MaricrepchKHif) - -
caMocCTiitHO1 poOoTH

Camocriiina podora
CTylleHTa — 6

90 rox. 112 rox.

Bun xoHTpOIII0: 3a51K

[Iporpama HaBYanbHOI TUCLUHUILUIIHU Nepeadavae nepesapaxyBaHHs KpEIUTIB
OCBITHIX KOMIIOHEHTIB, OTPUMAaHUX CTYJACHTaMH, SIKI HaBUAIHCh 3a MPOTPaMoro
aKkameMiyHOT MOOUTHHOCTI, HeOPMAITbHOI Ta 1H(HOPMAIBHOI OCBITH 3a HASIBHOCTI
BIJIMMOBITHUX MiATBEPKYIOUUX JIOKYMEHTIB.

[Tepenbaueno po3poOKy ayaioKypcy, AMCTAHIIMHUX online KypciB mis

37100yBaviB 3 0OCOOJIMBUMU OCBITHIMU ITpoOeMaMu (1HKJIFO3UBHOT OCBITH).




IIpu3HayeHHS HABYAJIBbHOI M CHUILIIHA

OCBITHSI KOMITOHEHTA TUCHUILTIHU «J[1710Ba 1HO3EMHA MOBa) CIIPsIMOBaHa Ha
OTpUMAaHHA 3100yBa4aMH OJHIET 3 BAXKJIMBHX 1 YHIBEPCATbHUX KOMIIETEHTHOCTEN —
3IaTHOCTI BUKOPUCTOBYBATH 3HAHHS 1HO3EMHOI MOBHU y c(pepi arporpoMHCIOBOTO
BUPOOHUIITBA, 10 TIependayae 3aCTOCYBaHHS MMEBHUX TEOPiil Ta METO/IIB BUBUCHHS
1HO3€MHO1 MOBH 1 XapaKTepU3y€eThCsl KOMIUIEKCHICTIO. DopmMyBaHHS 1HIIOMOBHO1
KOMYHIKaTUBHOI KOMIIETEHTHOCTI Tiepen0dayae He JHIe aJeKBaTHUM pIBEHb
PO3BUTKY 3arajbHUX KOMIIETEHI[IH, OB SI3aHUX 3 YCIIIIHOI HAaBYaJbHOIO
JUSJIBHICTIO, aJ€ W TaKoXX BOJIOAIHHS CHUCTEMOIO 3HaHb, YMiIHb 1 HaBHUYOK
COLIIAJIbHO-KYJIBTYPHOTO XapakTepy, SKI BU3HAYAIOTh MOBJIICHHEBY TOBEIIHKY
0COOMCTOCT1 Y KOKHIM KOHKPETHIN cUTyarlii npodeciiiHoro crijikyBaHHSI.

MeTa BUBYEHHS HABYAJbHOI JUCIHUIIIIHHA

Merta BHBUEHHS HaBYAJIBHOI TUCIUIUIIHA — JOCATHEHHS HAJIEKHOTO PIBHS
3HaHb, HABUYOK 1 BMiHb, SKHH 3a0e3medye HEOOXiIHY s CTY/EHTIB
KOMYHIKaTUBHY CaMOCTIMHICTb Yy cdepax mnpodeciiiHoro, akageMiqyHOro u
CUTYaTUBHO-TIOOYTOBOTO CIUIKYBAaHHS B YCHIN Ta MUCHhMOBIN (hopmax.

3aBaaHHS BUBYEHHS TUCIHUTILIIHA

[Ipy BHBYEHHI JUCHUIUIIHK 3700yBad Ma€ OIAHYBATH: MeOpemudHy
nioeomoeky, sika TOJNsTaE B PO3MIHMPEHHI CIOBHUKOBOI'O 3alacy CTYIEHTIB,
3aKpIIUICHH] 3HAHb 3 TPaMaTUKH; OBOJOJAIHHI MPAaBUJIHLHOI BHUMOBOIO (PaxoBHX
TEPMIHIB; HABYAHHI CTYJIEHTIB Oy yBaTH PEUCHHA 3 yCiMa ICHYIOUMMHU B 1HO3EMHIN
MOBI I'PaMAaTHYHUMHU CTPYKTYPaMH, PO3YMITH 3MICT 1 OPUTIHAIBHICTh Npo¢eciiHO-
OpPIEHTOBAHOTO AyTEHTHYHOTO TEKCTY; BHBUYEHHI MOBJIEHHEBHX 3pasKiB, SKi €
XapaKTEPHUMH IS JIAJOTIYHOTO ¥ MOHOJOTIYHOTO MOBJICHHS, NPAKMUYHY
nio2omogky, mo nependadae GopMyBaHHS BMIHHS CTYJEHTIB OyAyBaTH CaMOCTIHHI
BUCJIOBJIIOBaHHS 1HO3EMHOIO MOBOIO B TPaBWIBHOMY TIpaMaTUYHOMY |
IHTOHAIlIHHOMY OdOpMIIEHHI, BecTH Oecimy Ha Oyab-siKy 3 MPOHIECHUX TEM,
BUCJIOBJIIOBATH CBO€ BpPaXXEHHSA, [JYMKY, POOUTH TOBIJOMIICHHS, TOTYBaTH

JIOTIOB1I1, TTPE3€HTAIlil (3T1JHO 3 TEMATUKOIO 3aHATH).



VY pe3ynbTari BUBYEHHS Kypcy 3/100yBaul BUIIOI OCBITM TMOBHHHI BMITH
CaMOCTIMIHO BHSIBJISITU: TOJEPAHTHICTb, BIAMNOBIIANBHICTh, BHUCOKHA pIBEHb
KyJIbTYpU Ha OCHOBI 3JaTHOCTI PO3YMITH 1HIIMX, THYYKOCTI MOBHHUX 1 HEMOBHUX
3ac00iB, HeKaTeropiaJbHUX CYAKEHb, YMIHHS TO3UTUBHO B3a€EMOMAISATH 3
OpEeICTaBHUKAMU IHIIUX KYJIbTYp Yy KOHTEKCTI Jiajory KyJIbTyp. 3aBIaHHSIMHU
JUCHMILUTIHY, 110 3a0e3MeuyloTh JOCATHEHHsI MOCTaBJICHOI METH, € HalyTTsA Ta

PO3BUTOK BIJIMOBITHUX 3HAHH 1 BMiHb.

1. KomneTeHTHOCTI Ta pe3yJibTATH HABYAHHS

VY pe3ynbTari BUBUYEHHS HABYAJIBHOI AUCIHUIUIIHK 3/100yBad BUINOI OCBITH
MIOBUHEH BOJIOMIITH IHTErPaJbHOIO, 3aTAIbHUMH Ta (PaXOBUMH KOMITETEHTHOCTSIMH,
IPOrPaMHUMH Pe3yIbTaTaM1 HaBYaHHS, 30KpeMa:

inmeepanvua komnemeumuicms (IK):

3naTHICT, pO3B’A3yBaTH CKIAAHI 3adadl 1 mpobiieMu y  ramysi
arponpOMHUCIIOBOTO BHPOOHMIITBA Ta y TPOIlECI HaBYaHHS, MO Iepeadadae
NPOBENICHHS JOCTII)KeHb Ta/ab0 3M1MCHEHHsS 1HHOBAIIM Ta XapaKTePHU3YEThCs
HEBU3HAYEHICTIO YMOB 1 BUMOT.

3aeanvri komnemenmuocmi (3K):

3K 1. 3natHicTh 70 aOCTPaKTHOTO MUCIICHHSI, aHATI3Y Ta CUHTE3Y.

3K 2. 3gaTHICTh 3aCTOCOBYBATH 3HAHHS Yy MPAKTUYHUX CUTYAIlisX.

3K 6. 31aTHICTh CIUIKYBATUCS 1HO3EMHOIO MOBOIO.

gaxoei komnemenmuocmi (OK):

@K 1. 3gatHicTh po3B’sI3yBaTH CKJIaJHI YIPABIIHCHKI 3a7a4l Ta MpoOIieMHu B
cdepi CUTbCHKOTOCIIOAAPCHKOTO BUPOOHUIITBA.

npozpamui peyromamu Hasyanns ([IPH):

[1PH 2. Buxmanatu y 3akiajax BHIIOI OCBITH Ta pO3pOOISATH METOAUYHE
3a0e3IeueHHs CTellaJbHUX JUCIUILIIH, 110 CTOCYIOTHCS arpoiHkeHepii.

[IPH 5. 3actocoByBaTu crieliaii3oBaHe MpOrpaMHe 3a0e3leyeHHs Ta

cydacHi iHopMalIIiitHl TeXHOJIOT1T JyIsl BUPIICHHS podeciiHuX 3aBIaHb.



2. IlepeaymoBH /it BUBYEHHS AUCHMILIIHA
IIpepekBi3iTu i NocTpeKBi3iTH HABYAJIBLHOI POrpaMu
«/limoBa 1HO3eMHA MOBa» HAJICXKUTh OO OOOB’SI3KOBOI HABYAJIBHOI
JTUCITUTUTIHY, OCBITHIM KOMIIOHEHT UKITY PO(DECIHHOT MiATOTOBKH.
IIpepexBizuTn (06a30Bi 3HAHHA HEOOXIMHI JJIS YCIINIHOTO ONMAHyBaHHS
KOMITIETEHTHOCTSIMU). [Ipu BUBYEHHI i€ TUCIUIUTIHA BUKOPUCTOBYIOTHCS 3HAHHS,
OTpUMaHI 3 TaKUX JUCHUIUTIH (MPEpPEKBI3UTIB): METOJOJIOTISI Ta oOpraHizarlis
HAYKOBUX JIOCJII/I)KEHb 3 OCHOBAMHU 1HTEJIEKTYaJIbHOI BJIACHOCTI.
IMoctpexBizuTi. OCHOBHI TOJIO)KEHHS HABYAJIbHOI JUCUUIUIIHA MAalOTh
3aCTOCOBYBATHCS IIPU BUBUEHHI TaKUX JUCHUIUIIH (MTOCTPEKBI3UTIB): MEPCIIEKTUBU

Ta HaMpsSMH Cy4aCHOT'O MEXaH130BaHOT'O CLIILCHKOTOCIIOIAPCHKOT0 BUPOOHUIITBA.

3. IIporpama HaABYAJIBLHOI JUCUUILIIHA
ATtecraunis 1. The World of Business

Tema 1. The Importance of English in the Business World

Foreign language knowledge as a huge advantage in the multicultural world.
English outside of Great Britain and the USA. Good English skills — a one-way
ticket to business success. Peculiarities of Business English. The skills applicable
to the workplace. The third most spoken language in the world. The language of
the web, with html, CSS, PHP and all other computer languages. The global
language of many businesses. Education First’s study. Tips and tricks to improve
Business English knowledge.

Tema 2. The Global Language of Business

The English language’s growing dominance from “a marker of the elite” to
“a basic skill needed for the entire workforce”. The British Council’s report and
EF’s study. Foreign language knowledge of the citizens in the USA and the EU.
The important for becoming a global leader. Women speak better English than

men. International sectors use English. Business English around the world.



Tema 3. The Notion of Business

The general notion of business. Starting a business. Business structures.
Business sizes. Business operations of a company in industries. Sole
proprietorship. Business insurance policy. Limited liability company. The role of
the Internal Revenue Service. C corporations and S corporations.

Tema 4. The Organisation of Business

Forms of business organisation. Marketing and innovation as main functions
of business. A sole proprietorship — an unincorporated business owned by one
individual. General partnership. Limited partnership. The income double taxation
and personal income tax returns.

Tema 5. Different Types of Business

The obvious ways of business differentiation. Classifying businesses by size.
Two measurements of the size of business. Large enterprises. Medium-sized
enterprises. Small enterprises. Microenterprises.

Tema 6. Launching and Managing a Business

Classifying businesses by industry sector. The primary sector of the
economy. The secondary sector of the economy. The tertiary sector of the
economy. The fourth sector of the economy. Ownership structures and legal forms.
Sole traders. Limited companies. Business partnerships.

Tema 7. People in Business

Main specialist business functions. People working in human resources.
Management consultancy. Marketing as the management process. A sales
department. Public relations. An enterprise’s activity and administration. The
management team and top management positions. Staff people wear “several hats”.
The obligatory professional staff resources.

Tema 8. The World of Careers

Business Etiquette. Practical social skills. Contributing factors for rude
unprofessional behaviours. The skills essential for building positive work
relationships. Conflict resolution. Support and appreciation. Magic words.

Distracting behaviours. Common / shared areas. Personal consideration.



Arecranis 2. Business Etiquette and Culture

Tema 9. Job Hunting

Solicited and prospecting letters of application. Chronological and skills
based curriculum vitae. Stages of the job hunting process. Value and quality of
the resume. Data bases of available jobs.

Tema 10. Getting a Job

Make a good impression during the interview. Deciding to make a change.
Researching jobs and employers. Searching for jobs. Writing your resume.
Applying for jobs. Waiting for a response.

Tema 11. Writing CV and Letter of Application

Writing a resume and cover letters. Curriculum vitae and letters of
application. Job application forms. Personal information required for an
employment application. Education and experience needed for a job application.
Employment history required.

Tema 12. Job Application Forms and Interviews

The way to the interview. The job application form as a part of the formal
hiring process. The information required for an employment application. Basic
guestions which shape the direction of a resume. A professional boost of a resume.
The structure of a resume. The body of an application letter. Education, skills and
experience in the personal profile.

Tema 13. Conflict Resolution and the Notion of Business Etiquette

Maintaining a professional appearance and presence. Workplace
communication tools. Sources of conflict. Preventing Conflict. Conflict Resolution
Tips. Resolving Conflict. Mutual Conflict Resolution. Dealing Constructively with
Anger.

Tema 14. Basic Rules of Business Etiquette

Business etiquette in career success. Why etiquette matters. Contributing
factors for unprofessional behaviours. Mindfulness is vital to success. Fostering
positive work relationships. Principles of business etiquette. Workplace

relationship skills. Common etiquette challenges in the workplace.



Tema 15. Cultivating Corporate Cultures

The notion of corporate culture. Unconventional corporate culture. History
of corporate culture. Globalization and internationalization in culture development.
Examples of contemporary corporate cultures. Characteristics of successful
corporate cultures. Categorisation of corporate culture. Team-first corporate
culture. Elite corporate culture. Horizontal corporate culture. Conventional

corporate culture. Progressive corporate culture.

4, CTpyKTypa HABYAJBHOI JUCHUILIIHU

Kinekicts rognu
Temn JeHHa ¢popma 3a04Ha opma
yCbOT'O y TOMY YHUCII yCBhOI'O y TOMY YHCIIi
n| m | mab | iHg | c.p. n| o | mab | iHg | c.p.
1 2 3| 4 5 6 7 8 9| 6 | 11 | 12 | 13
Atecraunis 1. The World of Business
Tema 1. The 8 2 6 9 2 7
Importance of
English in the
Business World
Tema 2. The Global | 8 2 6 7 7
Language of
Business
Tema 3. The Notion | 8 2 6 8 8
of Business
Tema 4. The 8 2 6 9 2 7
Organisation of
Business
Tema 5. Different 8 2 6 8 8
Types of Business
Tema 6. Launching | 8 2 6 8 8
and Managing a
Business
Tema 7. People in 8 2 6 7 7
Business
Tema 8. The World | 8 2 6 7 7
of Careers
ATrecranis 2. Business Etiquette and Culture
Tema 9. Job 8 2 6 8 8
Hunting
Tema 10. Gettinga | 8 2 6 7 7
Job
Tema 11. Writing 8 2 6 9 2 7
CV and Letter of
Application




Tema 12. Job 8 2 6 8 8
Application Forms
and Interviews
Tema 13. Conflict 8 2 6 8 8
Resolution and the
Notion of Business
Etiquette
Tema 14. Basic 8 2 6 9 7
Rules of Business
Etiquette
Tema 15. 8 2 6 8 8
Cultivating
Corporate Cultures
Ycbporo roguH: 120 30 90 120 112
5. Temn npakTHYHHUX 3aHATH
Ne KinpkicTh
3/ FOIMH
Ha3zpa temu
Henna | 3aouna
dbopma | ¢opma
1. | The Importance of English in the Business World 2 2
2. | The Global Language of Business 2
3. | The Notion of Business 2
4. | The Organisation of Business 2 2
5. | Different Types of Business 2
6. | Launching and Managing a Business 2
7. | People in Business 2
8. | The World of Careers 2
9. | Job Hunting 2
10. | Getting a Job 2
11. | Writing CV and Letter of Application 2 2
12. | Job Application Forms and Interviews 2
13. | Conflict Resolution and the Notion of Business Etiquette 2
14. | Basic Rules of Business Etiquette 2 2
15. | Cultivating Corporate Cultures 2
VYceporo: 30 8




6. CamocrTiiina pooorta

Kinpkictb
No TOIWH
3/m Hasea rewn Jlenna | 3aouHa
dopma | ¢opma
1. | Improving Business Language Skills 6 7
2. | International Business 6 7
3. | The Economic Environment 6 8
4. | Forms of Business: Non-Incorporated Organisation 6 7
5. | Forms of Business: Incorporated Organisation 6 8
6. | Setting Your Own Business 6 8
7. | Letter of Enquiry 6 7
8. | Letter of Order 6 7
9. | Letter for Introducing a Product for Sale 6 8
10. | Importance of the First Impression 6 7
11. | Advertisement 6 7
12. | Opening Phrases, Binding Phrases, Closing Phrases 6 8
13. | Types of Employment 6 8
14. | Vital Business Etiquette Rules 6 7
15. | Warning Signs of a Negative Corporate Culture 6 8
Ycworo: 90 112
OcHOBHI BUIM caMOCTIiiTHOI po0oTH 3100yBaya
No Bun camocriitioi po6otu | I'oguaum | TepMminu dopma Ta METOJ| KOHTPOJIIO
BUKOHAHHA
1. ITizroroBka 10 30 HIOTHXKHEBO | YCHE Ta MUCbMOBE ONUTYBaHHS,
MIPaKTUYHUX 3aHATH TECTOBUH KOHTPOJIb, 0OTOBOPEHHS
npoOJEMHUX NMUTaHb, BUPILIICHHS
KOMYHIKaTHBHHX 3aBJIaHb
2. ITinroroBKa caMOCTIHHUX 30 HIOTH)KHEBO | YCHE Ta MUChMOBE ONUTYBaHHS,
MMUTAHb 3 TEMAaTUKHU 00TOBOpPEHHSI POOIIEMHHUX
I[I/ICI_[I/IHJIiHI/I IIUTaHb
3. | InmuBimyanpHi TBOpUI 20 1 pa3 CrioctepeXeHHs 32 BAKOHAHHSM,
3aBJaHHA (BI/IKOHaHHH O6FOBOpeHH${, BUCTYII 3
ryri-pe3eHTarii, MIPE3CHTAIIIE€I0, YCHUH 3aXUCT




MIPE3CHTAIl] 3a 33JIaHOI0
MPOOJIEMHOIO TEMATHKOIO,

JOCIITHUIBKI TPOEKTH)

4, ITlizroroBka 10 10 2 pa3u VYcHe Ta TMCbMOBE ONTUTYBaHHS,
KOHTPOJIBHHUX 3aXOJ1B tectyBanHs y cuctemMi COKPAT 1
MOODLE
Pazom 90

CamocTtiiiHa poOora 37100yBadya  OpraHi3OBYETbCS  LIISAXOM  BHJayl
1HAMBIyaIbHOTO TIEPETIKY MUTAHb 1 MPAKTUYHUX 3aBJaHb 3 KOXKHOI TEMH, Ki HE
BUHOCSITECS Ha ayJWTOPHE OIpallOBaHHS Ta BUKOHAHHS I1HAMBIAYaJIbHOTO
TBOPYOro 3aBAaHHs (IIpe3eHTaIlli).

Bukonanns 3100yBaueM caMoCTiiHOI poOoTH mependadae, 3a HEOOX1THOCTI,
OTpPUMaHHS KOHCYJbTaIlli a00 Jgomomoru BianoBigHoro (axiug. HapuanbHuit
Marepiajql HaBYaJIbHOI JIUCIUIUIIHU, TMependayeHuii poOodor  MPOrpamoro
HaBYAIBHOI NHUCIMIUTIHA [IJI1 3aCBOEHHs 3100yBadyeM y TMpoIeci caMOCTiiHOI
poOOTH, BHHOCUTHCS Ha IMMOTOYHUH 1 MiICYMKOBHIA KOHTPOJIb MO 3 HaBUYAILHUM
MaTepialioM, SKUH ONpalbOBYBAaBCSA MiJ 4Yac ayJUTOPHHUX 3aHATh. OpraHizamis
camocTiiiHOT poOoTH 3100yBauiB mnependavae: IUTAHYBaHHSA 0OCATY, 3MICTY,
3aBJlaHb, ()OPM 1 METOJIIB KOHTPOJIIO CaMOCTIHHOI poOOTH, Po3p0oOKy HaBYAJIbHO-
METOJIMYHOTO 3a0e3MeUYeHHs; BUKOHAHHS 37j00yBayeM 3aIlUIaHOBaHOI CaMOCTIMHOL
poOOTH; KOHTPOJIb Ta OIIHIOBAHHS PE3YJIbTAaTIB, iX CHCTEMATH3allil0, OI[IHIOBAHHS
e(EeKTUBHOCTI BUKOHAHHS 3100yBaueM CaMOCTiIiHOT pOOOTH.

[nauBinyanpHI 3aBIaHHS 3700yBa4 BUKOHYE CAMOCTIMHO ITiJT KEPIBHUIITBOM
BUKJIaJa4a 3T HO 3 1HIWBIIyaJlbHUM HaBYAJbHUM TUIAHOM.

VY Bumanky peanizauii 1HAMBIAYaJbHOI OCBITHBOI TpaeKkTOpli 3100yBaya
3aHSATTA MOXYTh MIPOBOJUTHUCH 32 IHAUBIyaIbHUM rpadikoMm.

[1ix yac poOOTH HaxA IHAMBIAYAJIBHUMH 3aBJAHHIMU, PO3B’A3yBaHHIM 3a7a4
HE JIOMyCTUMO MOPYIIEHHS akaaeMidyHoi moopodecHocTi. [Ipe3enTartii Ta BUCTynu

MaloTh OyTH aBTOPCHKUMU Ta OPUTIHAILHUMH.



Temu iHaMBiAyaIbHNUX TBOPYMX 3aB/IaHb
. English in Business Warm-up.
. Conference Conversations.
. Customer Service Situations.
. Creating Company Culture.
. Building Business Ethics.
. How to formulate a strategy.
. The job for life.

. The benefits to a company of doing business online.
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. Internet security and the use of credit card for purchasing goods online.

[EEY
o

. Online shopping.

. Advantages and disadvantages of a family business.
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N

. How to win the respect of subordinates.

=
w

. Secrets of successful leadership.
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. Reasons to buy brands.

=
o

. The qualities of an ideal boss.
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(o]

. The qualities of an ideal colleague.

-
\l

. A difference between a leader and a manager.

=
o

. Cultural awareness important for business people.

=
O

. Globalisation and competition increase among companies.

N
o

. «Coaching» and «mentoring».

N
[

. The most important innovations in our daily life.

N
N

. Reasons why people borrow money from a bank.

TeMu 3aBaaHb ISl TPYNIOBOI0 NPOEKTYBAHHA
(BUKOHAHHS Mpe3eHTalil)
1. Which type of company treats their staff better: comparing small family
companies or big international companies.
2. In what ways a company can make an unpopular job more attractive in

order to retain employees.



3. How you would feel if your company asked you to move to a different
country to help your career.

4. It would be a good idea if all barriers to trade were removed from the
world and people could freely export and import without customs duties.

5. «Protectionismy — the practice of putting up trade barriers.

6. Reduction or prevention of importing goods from poorer countries and
protection of higher cost industries in more developed nations.

7. A difference between buying shares in the stock exchange and gambling.

8. Small and big companies’ adaptation to changes in the market place.

9. A certain level of stress can be positive.

10. Cases where stress can be useful or even necessary.

11. Your first day in the company.

12. What I like most about this job.

13. Your greatest strength and weakness.

14. How the quality of life has changed in your country over the last five
years.

15. My ideal working place.

16. Kind of advertisements you like.

17. The level of my competitiveness.

18. My response to changes at work.

19. Do you think there is an acceptable work-life balance in your country or
is there a corporate «work-all-hoursy» culture?

20. Problems related to writing e-mails to each other.

21. Business sectors which are doing well/badly at the moment.

22. Work sectors which are currently experiencing a high turnover of staff.

7. MeToam HAaBYAHHA
TBopui, MpoOIEMHO-TIONIYKOBI, IHTEPAKTHBHI, OCOOMCTICHO 30Pi€HTOBAHI:
- MPOEKTHI,

- 1H(opManiiHo-KoMyHiKawiiHi TexHonorii (IT- meronn);



BUIIEPEKYBaJIbHA CAaMOCTiiiHa po0o0Ta;

MOO1JIbHE HAaBYaHHS,

KOHTCKCTHC HABYaHH!,

po0oTa B MaluX rpynax;

1HTErpoBaHe HaBYAHHSI.

CioBecH1 METOIU:

PO3IOB1/Ib;

Oecina;

pOJBbOBA TPA;

nedaru.

Haouni metoau:
- JeMoHcTparis (BizeomMarepiai, MOJICITIOBAHHS);
- UTIOCTpAIlis.

[TpakTuuni MeToau:

YCHI Ta MAUChMOBI BIIPaBU (KOHCTIEKTH, aHOTAIll1);

HaB4YaJIbHA IIpal,

pobota 3 maAPYyYHUKOM, TTOCIOHUKOM;

OTpAIFOBAHHS JOAATKOBUX JKEpelT iHPopMaIiii.

BuxkopucTaHHs OH-JTallH TECTYBAHHS.

8. ®opMH MOTOYHOI0 TA MiICYMKOBOI0 KOHTPO.JIIO
- KOJIOKBIyM;
- TECTYBaHHS,
- TIpe3eHTallli;
- JOCIITHHUIBKI POEKTH,
- CaMOKOHTpOJIb;
- B3a€EMOIIEPEBIPKA;
- 1HAMBIAYyalbHE, (DPOHTAILHE ONUTYBaHHS;
- caMoOIIpe3eHTallli;

- TepeBipKa ayJJUTOPHUX Ta JOMAIIHIX 3aB/IaHb;



TEPMIHOJIOTIYHHM JTUKTAHT;
pPEUTHUHTOBa OI[IHKA 3HAHb,

1HIUBITyaJbHA BIIIOBIIb;

- 3aJIK.

9. Kpurepii oniHloBaHHs pe3yJibTaTiB HABYAHHS

Bua HaB4yajabHOI JiJILHOCTI Bbaan
ATrecrtanis 1
1. VYuacTb y poOOTi Ha MPaKTUYHUX 3aHATTAX 10
2. BukonaHHs caMOCTiiHOT poOoTH 10
3. PyGixHUI KOHTPOJIb 10
Yceboro 3a arecraniio 1 30
ATecTanis 2
4. VY4acTh y poOOTi Ha MPAKTUUHUX 3aHATTSIX 10
BukonanHns camocTiiiHOT poOoTu 10
6. PyGixHui KOHTPOIIH 10
Ycboro 3a arecrarmiro 2 30
[HnuBiyanbHI Ta TPYyNoOBI TBOPYI 3aBAaHHs (BUKOHAHHS Mpe3eHTallll, 10
JOCTITHUIIBKOTO MTPOEKTY, BUCTYIT HA HAYKOBO-TIPAKTHYHIH
KOH(DepeHIIiT)
IlincymkoBe TecTyBaHHSI (€K3aMeH) 30
Pazom 100
IIIkana oiHKY 3HAHb CTY/IE€HTA
OrmiHka 3a
IKAIIOKO Omuinka 3a 100- 6anpHOIO
ECTS Busnauenns IKATOI0
BigminHo — BigMiHHE BHKOHAHHS, JUIIE 3
A HE3HAYHOIO KUJIBKICTIO MOMHUJIOK 90 -100
Hyxe nodpe — BUIIE CEPEAHLOTO PIBHS 3
B . 82 -89
KIJTbKOMa TIOMUJIKAMHA
Jobpe — y minoMmy npaBuiibHa poboTa 3
C N 75-81
MIEBHOIO KUTBKICTIO HE3HAYHUX TTIOMHUIIOK




3a10BiJILHO — HEIMOraHo, aje 31 3HAYHOIO

D . . 66 — 74
KUIBKICTIO HEIOJI1K1B

JlocTaTHBO — BHUKOHAHHS 3a/I0BOJIBHSIE
E 60 — 65

MiHIMalIbHI KpUTEpil

He3anoBinibHO — TOTPiOHO MOMpaItoBaTH
FX nepes TUM, K MepecKIaiaTu 35-159
He3anoBinbHo — HeoOxigHa  cepilio3Ha
nojasblia pobora, 000B’SI3KOBUH
F 0-34

MOBTOPHUN KypC

[Iporpama HaBYaJIbHOI JUCUMIUIIHM Tependadyae BpaxyBaHHS pE3yNbTaTiB
HeOpMaIbHOI Ta 1H(OPMAIBHOI OCBITM TMpPU HASBHOCTI MIATBEPIKYIOUUX
JOKYMEHTIB SIK OKpEMi KpeIUTH BUBYCHHS HABUAIbHUX AUCIUILIIH.

Kpurepii 10TOYHOr0 OLIiIHIOBAHHSA 3HAHBb 3/100yBa4YiB BUIIOI OCBITH

Y cHuil BUCTYI, MUCbMOBI
BianoBigi, BUKOHAHHA i
3axXMcT TBOP4Oi podoTH, Kpurepii oninroBanus

npe3eHTanii, TecryBanus %

BiJl MAKCHMAJIBHOTO 0as1y

B noBHOMY 00c$131 BOJIO/I1€ HABYAJILHUM MaTepiaiioM, BUIBHO
CaMOCTIIHO Ta apryMEHTOBAaHO MOTO BHKJIAJAE i/ Yac yCHUX
BHCTYIIIB Ta MMCHMOBHX BiJMOBiIeH, TTHOOKO Ta BCEOIUHO
Biaminno — 90-100% PO3KpHBAE 3MICT TEOPETUYHUX MUTAHB Ta MPAKTHIHUX
3aB/IaHb, BUKOPUCTOBYIOUHU MIPU IbOMY 000B’SI3KOBY Ta
J0JTATKOBY JIITEPaTypYy.

[IpaBuIbHO BUPIIIKB yCi TECTOBI 3aBAAHHS.

JlocTaTHRO MTOBHO BOJIOZIIE HABUAJIBHUM MaTepiaioMm,
OOI'PYHTOBAHO HOTO BHKJIAJAE i YaC YCHUX BUCTYIIIB Ta
MUCbMOBUX BIJITNOBIJIEH, B OCHOBHOMY PO3KPHBAE 3MICT
TEOPETUYHMX NMUTaHb Ta MPAKTUYHUX 3aBJaHb,

Jobpe — 75-89% BHUKOPHUCTOBYIOUH TIPH IIbOMY 00OB’SI3KOBY JIiTEpaTypy. Aje
NpY BUKJIJIaHHI JIETKUX MUTaHb HE BHCTAYa€ JIOCTATHBOI
TJIMOMHU Ta apryMEeHTallii, TOMyCKalOThCs MPH IbOMY OKpeMi
HECYTT€BI HETOUYHOCTI Ta He3HAa4YHI MOMUJIKH. [IpaBuibHO
BHUPIIIUB OIBIIICTh TECTOBUX 3aBIaHb.

3aranom BOJIOJIi€ HABYATBHUM MaTepiaioM BHKJIAIA€ HOTO
OCHOBHUH 3MICT MiJl YaC YCHHX BUCTYIIIB Ta MACbMOBHUX
3amoBibHO — 66-74% BIJIMOBiZCH, ane 6e3 rMOOKOro BCeOIYHOro aHalizy,
OOTpYHTYBaHHS Ta apryMeHTaIlii, 63 BUKOPHUCTAHHS

HEOOXiTHOI JTiITepaTypH JOMYCKAIOUH TPH IIbOMY OKpeMi




CYTTEBI HETOYHOCTI Ta MOMMWIKH. [IpaBuiIbHO BUPILINB
MI0JIOBUHY TECTOBUX 3aB/aHb.

He B noBHOMY 00cs131 BOJIO/Ii€ HABYAJIBHUM MaTEPIaioM.
@®parmMeHTapHO, TOBEPXOBO (0€3 aprymeHTarii Ta
OOI'PYHTYBaHHs1) BUKJIAJa€ HOTO MijJ Yac yCHUX BUCTYIIIB Ta
HocTtatHpo — 60-65% MUCHMOBHX BiJIMIOBiACH, HEJOCTATHHO PO3KPHUBAE 3MICT
TEOPETHYHHX MMHUTaHb Ta MPAKTUYHUX 3aBJaHb, JOMyCKAIOUH
IIPU LIbOMY CYTT€BI HETOYHOCTI,

MPAaBUJIHHO BUPIIIMB MEHIIICTh TECTOBUX 3aB/IaHb.

YacTkoBO BOJIO/Ii€ HABYAIHPHUM MaTepiaJioM HE B 3MO31
BUKJIACTH 3MICT OUIBLIOCTI

HesanoBinbHo — 35-59% MUTaHb TEMU TiJ1 YaC YCHUX BUCTYIIB Ta MUCHMOBUX
BIJIIIOBIJI€H, JOMYCKAIOYH NP ILOMY CYTT€BI TOMUJIKH.
[TpaBuIbHO BUPIIIMB OKPEMi TECTOBI 3aB/IaHHS.

He Bonosie HaBUaIbHUM MaTepiajioM Ta HE B 3MO31 HOTO0

[ToBTOpHE CKIIaTaHHS — BUKIIACTH, HE PO3YMi€ 3MICTy TEOPETUYHUX MUTAHb Ta
1-34% MPaKTUYHUX 3aBllaHb. He BUPIIUB KOTHOTO TECTOBOTO
3aBJaHHS.

10. MeToauuHe 3a0e3neYeHHs
Kpasenp P.A. [limoBa iHO3eMHa MOBa: HaBYaJIbHUU MOCIOHHWK. BiHHMIIA:
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