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ORGANIZATIONAL AND FUNCTIONAL  

CHARACTERISTICS OF THE ROLE  

OF SOCIAL ENTREPRENEURSHIP IN ECONOMY 
 
Summary 
The theoretical and methodological principles of understanding of 

organizational and functional characteristics of social entrepreneurship in 
accordance with its role and importance in the modern economy are 
substantiated. The factors of evaluation of its importance as a fundamental 
factor in promoting social development of society, economy and economic 
structures in the framework of the implementation of the model of effective 
social security are determined. The theoretical content of the category of social 
entrepreneurship as derived from the classical model of entrepreneurial activity 
by goals and factors of development is determined. Organizational and 
economic differences in the development and functioning of social 
entrepreneurship by basic organizational and legal forms have been established. 
Characteristics have been systematized and common features of identification of 
organizational and functional characteristics of business structures in 
accordance with the criteria of social activity have been separated. 

 
Introduction 

The dynamism of the modern world is directly related to the search for 
competitive, effective ways of organizing human needs in the conditions of 
limited resources. Entrepreneurship as a socio-economic phenomenon is and 
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remains the most common contributing factor. Nowadays, the activity of the 
entrepreneur requires rational planning, functional organizations, as well as 
statuses that will contribute to the development of the economy, including the 
social model. That is, entrepreneurship in general is important not only for the 
sake of profit, but also as a way of creating entrepreneurial models to cover 
new areas, such as the social field. We consider the scientific study of the 
social aspect of entrepreneurship insufficient, especially in the aspect of 
revealing the organizational and functional characteristics of the role of social 
entrepreneurship in the economy. 

We believe that the social entrepreneurship plays a phenomenal role in the 
life of a modern man in society, as well as in the economy. Functionally, this 
role is to entrepreneurially assist in solving social problems, but 
organizationally it requires a separate approach to the creation of specialized 
structures. Thus, in particular from a managerial point of view, it is necessary 
to talk about the type of entrepreneurship with specific organizational and 
functional characteristics of the role in the economy. 

The classics of entrepreneurial theory say that entrepreneurship, as a special 
type of business, is aimed at making a profit. Entrepreneurs act in the 
conditions of competition and on the basis of risk, and their activity requires 
the presence of entrepreneurial talent [1; 2; 4]. The social role of 
entrepreneurship, which precedes the emergence of social entrepreneurship as 
a derivative, provides solutions to social problems in society. The importance 
of social entrepreneurship for the development of the modern economy is not 
in doubt, especially the tendency of socialization in the countries-leaders in 
the level of welfare, which build a social state on a market basis. 

The social role of entrepreneurship in the classical definition, directly 
related, comes from: the economic result of business is the concept of 
J. Schumpeter [1]; effective organization, coordination of people's relations in 
the production system, is from management of T. Veblen's vision [3]; 
organizational support for low-cost economic development is L. Romanov's 
conclusion [5]; institutional factors, motivations for finding the most rational 
ways of meeting the needs of a person are the position of Yu. Lupenko, 
M. Malik [6; 7] and other researchers [8; 9; 10; 11; 23], on substantiation of the 
principles of market development and creation of entrepreneurial formations. 
From the managerial point of view, entrepreneurial activity combines 
economic and social characteristics of its importance, but this activity directly 
leads to social results. This practice is increasingly gaining insight into the 
construction of the social model and, as some domestic authors of sectoral 
research believe [12], is the result of the formation of quality social capital. 

 
Part 1. Organizational and functional characteristics  

of the role of social entrepreneurship 
Before proceeding directly to the definition of organizational and functional 

characteristics of the role of social entrepreneurship in the economy, let us 
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introduce our author's understanding of this phenomenon, namely: social 
entrepreneurship is a product of the evolution of the processes of interaction of 
productive forces and industrial relations, criteria for organizing the 
coexistence of the state, society, and behavior of a human within the 
framework of society. 

We believe that the organizational and functional characteristics of the role 
of social entrepreneurship should be considered in accordance with the criteria 
of the social economy. Firstly, let us outline a vision of the functional 
characteristics of this line of business. 

The social entrepreneurial function characterizes the role, orientation of the 
business entity to fulfill its social mission, implementation of entrepreneurial 
initiatives on a social basis. In its purest form, social entrepreneurship is a 
non-profit, altruistic activity, but the profitability for reinvestment in this 
business is not excluded. That is, the role and functional characteristics of 
social entrepreneurship are determined by its purpose, a mission that is 
implemented on a non-profit, volunteer basis, which is guided by the 
management of organizing social enterprises, planning activities [13]. The 
social sector of entrepreneurship is developing in the construction of the social 
economy, which by definition of the content of the concept (Table 1) implies 
the immediate presence of such enterprises. 

The essence of the conceptual apparatus of the social economy can be 
judged on the content of the category of social entrepreneurship. That directly 
corresponds to the principles of formation of its functional characteristics, that 
is, the purpose (Table 1), as well as organizational is in the form of 
organization of social enterprises. 

An important criterion for determining the functional characteristics of 
social entrepreneurship is the level of social importance of the organization for 
society, social orientation. Social enterprises fulfill the mission of ensuring the 
social efficiency of business, and this efficiency is much more important to 
society than economic and more difficult to achieve. Versatile representations 
of opinions on the sociality of economic activity, entrepreneurship are 
formulated in the works of A. Smith [16], J. Schumpeter [1], M. Tugan-
Baranovsky [17], G. Ford [18]. This gives us reason to state the true 
importance of social entrepreneurship clearly. Methodical recognition of its 
functional, organizational qualification characteristics as an innovative factor 
in the development of modern society is still based on the definitions of the 
classical theory of entrepreneurship, social development and social economy. 
Social classic enterprise, entrepreneurship, expressed and methodically 
approved by the results of assessments that correspond to the created socially 
significant product, and social significance means social efficiency, social 
responsibility. 

Theoretical and methodological basis for determining the functional 
characteristics of social entrepreneurship as an innovation model is set out in 
the study of J. Schumpeter [1]. He noted the innovativeness of 



502 

entrepreneurship as a special kind of a human activity in principle, arising from 
its special nature, because: “… to be an entrepreneur means to embody new 
combinations, the entrepreneur does not have to be constantly associated with 
an individual company”; many “financiers”, “grunders”, etc., do not have this 
connection, but they can be entrepreneurs in our understanding [1, p. 82–83]. 
Similar is the function of social entrepreneurship, which is characterized by 
“new combinations”, innovation even more than traditional manufacturing. 

 
Table 1  

Theoretical content of understanding of the social economy in 
determining the functional characteristics of social entrepreneurship 

Social economy as a system of forming knowledge  
about social entrepreneurship 

Contents of the definition of  
“social economy” 

Characteristics of the concept of 
“social entrepreneurship” 

“The social economy is a system of 
socio-economic relations based on 
diversity of ownership, freedom of 
enterprise, healthy competition in the 
context of strong social policy, which 
ensures a decent standard of living for 
the population and guarantees its 
social protection on the basis of a high 
level of economic development” [14]. 

Social protection of the population, 
favorable social policy of the state 
in terms of supporting socially 
efficient business, socially oriented 
actions of the entrepreneur 

“The social economy is the totality of 
socio-economic relations between 
people that arise in the process of 
production, distribution, exchange and 
consumption of material goods and 
services with limited resources” [15]. 

Innovative nature of activity 

Systematized and generalized on the basis of the processed literature 

 
The well-known Ukrainian economist M. Tugan-Baranovsky [17] 

approached the definition of the functional characteristics of social 
entrepreneurship [17], because of the “division of the people's income in the 
capitalist economy” [17, p. 141-167]; considered the distribution of income in 
the capitalist economy for the purpose of assessing the fair level of wages: a 
relation to the criterion of social responsibility as a characteristic of social 
entrepreneurship. 

Estimates of the social component of entrepreneurship, made by G. Ford 
[18], which in addition to caring for the expansion of production 
purposefully provided optimal satisfaction of social needs of workers to form 
an effective model of motivation to work. But he quite rightly noted that 
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charity, which by definition is one of the variants of social entrepreneurship, 
necessarily has a limit. 

The socialization of business, which has been going on for many centuries, 
ensured the transformation of capitalist entrepreneurship into a socially 
oriented one, and parallel structures of a purely social nature emerged, thus, 
forming a social economy. Businesses are directly involved in the 
socialization of the economic system, providing the public with additional 
opportunities to move towards the implementation of the sustainable 
development model. That is, social entrepreneurship can functionally be 
considered a product of such socialization. It directly depends on the level of 
economic well-being of the state, the model of organization of society. 

Forming the preliminary result, we distinguish the features of social 
entrepreneurship as a function, as well as an independent sphere of activity, 
among them there are the following: social orientation of action; performing 
creative (innovative) socially significant roles to address the problems of 
insolvent subjects and problems of common social importance; development 
of sectors and spheres of the economic activity that are of general social 
importance, by their presence contribute to sustainable development; non-
profit status of social entrepreneurship; the use of social innovation. 

These are the basic definitions of determining the functional characteristics 
of social entrepreneurship, but derived from the statuses of classical 
entrepreneurship (Fig. 1). 

 
Entrepreneurship is a business activity in a specific, risk-based,  

innovation-driven, and profit-making industry 
Definitions of signs of “sociality” of business and enterprise 

social activity of the enterprise social costs of production 
social function of the enterprise social efficiency of management 
corporate social responsibility social efficiency of the enterprise 

enterprise of social specialization (provision of social services) 
Social entrepreneurship is a non-profit-making economic activity aimed at 

solving socially significant problems in a competitive market with 
innovation and creative management 

A social enterprise is a structure of a statutory organizational form  
that fulfills a mission to implement social entrepreneurship 

Fig. 1. Methodological relation of definitions of disclosure  

of functional characteristics of social entrepreneurship  

Developed by the author based on the research 

 
The basics of understanding the functional characteristics of social 

entrepreneurship are based on the following criteria: 
1) social activity of the enterprise includes measures of a social nature for 

the purpose of improvement of social and household services of the 
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population, creation of comfortable working conditions of employees, 
organization of rest, financing of social projects; 

2) social costs of production are the costs of a social nature that are included 
in the cost of production; 

3) social responsibility of the enterprise is the status relation to the problems 
of the society, which need to be solved at the expense of additional costs; 

4) social efficiency of economy is the quality of activities and costs that 
affect the satisfaction of social standards of life of employees of the enterprise; 

5) social efficiency of the enterprise is the performance of the enterprise to 
fulfill its direct statutory functions, that is, the quality of the activity, which is 
shifting from the production to the social component; 

6) social function of the enterprise is the activity in the production of goods 
and services, carried out as an objective need to create products to meet 
standards of living; 

7) social specialization of the enterprise provides social services that can 
ensure income, etc., that is, such enterprise also performs a production 
function that we consider to be intermediate. 

Also, social entrepreneurship means a form of organizing social activity on 
the basis and criteria of classical entrepreneurship, in particular with regard to 
risk, and most importantly, innovation. Innovation is one of the main criteria 
for social entrepreneurship, according to which social enterprises function as 
organizations formed in legal forms. Social entrepreneurship is essentially a 
function, an economic sector. Social entrepreneurship, or better social activity, 
accordingly, is carried out not only by a social enterprise, but by any other. 
That is, for the social is the sphere of its work, and for the classical is a 
separate, additional direction. 

It is necessary to distinguish between the concept of social function of 
entrepreneurship and function of social entrepreneurship methodically. The 
social function of entrepreneurship, enterprise, is realized through the 
satisfaction of consumers' needs with manufactured goods, services rendered; 
the functions of social entrepreneurship correspond to the direction of activity, 
role statutory characteristics of types of social activity. 

The motivations in these subjects are different. Social entrepreneurship is 
referred to as the non-productive sphere, because social entrepreneurship is the 
practice of creating and applying innovations to provide conditions for 
improving the lives of people in the world, meeting their needs, especially 
those who are unable to do so by their direct work. The decisive motive of a 
social entrepreneur is to achieve social utility, to ensure the effective 
development of the social economy to promote a decent standard of living for 
people, to involve incapable members of society in productive work, to 
participate in social processes. It is not necessary to confuse social 
entrepreneurship with social responsibility, social activity of the enterprise, 
however: social responsibility of business is one of the leading concepts in the 
interpretation of the main purpose of activity of enterprises, first of all large 
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firms and companies [19, p. 338]; the maximum appropriation of profit ceases 
to be the main purpose of the enterprise, and the determining is the satisfaction 
of social needs and interests of all segments of the population [19, p. 338]. The 
intermediate result of our study is the following: social entrepreneurship is the 
direct activity of social organizations (enterprises), as well as the fulfillment of 
the social function of manufacturing enterprises, but specifically within the 
criteria of understanding social business, that is, separate directions can be 
considered. For example, the activity of a manufacturing company to finance 
social projects, the implementation of social investments, which is motivated 
and based on the results obtained from manufacturing activities, etc. 

 

 

Fig. 2. Functional roles of social entrepreneurship  

in economy and society  

Identified by the author on the basis of methodological generalizations 

 
Thus, social entrepreneurship and social enterprise by its essential features 

should be treated respectively as an activity (function) and as an organization 
(the entity performing this function). The connection between them is obvious, 
both phenomena are interdependent, because social entrepreneurs, enterprises 
play roles from social entrepreneurship, addressing social needs of society on 
an entrepreneurial basis. That is, with inherent signs of risk, innovation, 
competition, finding a balance between social benefits and economic costs. 
The basis, as noted in the previous section, is profitability as a sign of the 
nature of activities to perform socially significant functions. Social 
entrepreneurship becomes a decisive factor in ensuring that social problems 
are solved by entrepreneurial methods when the state transfers part of its 
functions to social enterprises. The social state-building society places great 
emphasis on the ability of the social entrepreneur to carry on economic 
activities, the results of which provide benefits not in the form of profit, but 
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aimed at producing the social products: services. The activity of finding 
innovative approaches to solving social problems is a social enterprise carried 
out by social organizations (enterprises), which also bear social responsibility. 

Methodological assessments of the functional characteristics of social 
entrepreneurship give us the reason to believe that it is one of the main factors 
in the formation and development of the social economy. It is safe to say that 
the vast majority of business entities play the roles of social enterprises. If we 
consider the mission of social entrepreneurship globally, it is to fulfill the 
tasks of shaping the social economy of the state, as well as the introduction of 
the mission of sustainable development. 

 
Part 2. Organizational characteristics of social entrepreneurship 

We note the importance of organizational characteristics of social 
entrepreneurship, which do not affect the functional, i.e. the purpose of social 
enterprises, but they must be taken into account. That is what will be 
discussed next. 

Social entrepreneurship is mostly represented in the state-sensitive and 
societal spheres. For example, agribusiness can be characterized by enterprises 
that produce social food, sell it at special trading venues at social prices, with 
the support of the state, philanthropists. Structurally, the classification of 
social enterprises or the socially-oriented ones by basic standards of 
formation, such as an agricultural cooperative, can be carried out by 
specialization, organizational forms, sectoral purpose, etc. 

The legal form is, after all, a model of the enterprise defined by the legal 
framework of relations between the founders, owners and other participants in 
the formation. Organizational forms of structures in social entrepreneurship are 
determined by law. For the most part, legislative acts refer to the statuses of 
social entrepreneurship, which subjects may engage in statutory, non-profit-
making activities only for social reasons. Thus, in the general understanding of 
the issue, it will not be mistaken for non-profit organizations, regardless of their 
legal form, to qualify as social enterprises, because they fulfill a social mission. 

For example, in the developed countries, the social entrepreneurship is 
presented as a type of activity, the organizational and legal forms of social 
enterprises have been formed, the legislators have adopted the norms, so we 
must pay attention to the experience and traditions of creating social enterprises. 
The social entrepreneurship is a social institute that receives opportunities for 
becoming influenced by factors of political, economic and social nature, which 
include, in particular, organizational legal forms of enterprises. Social 
enterprises in any form are social organizations that carry out a social mission. 
According to the definition of sociological science, social organization in the 
form of structure can be defined as “a social community formed to achieve 
certain goals on the basis of formalization of internal structure” [20, p. 261]. 

The basic determinant of the methodological characteristics of 
understanding the form of social entrepreneurship is the category of the 
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“organizational form of enterprise”, which is classically interpreted as “a form 
of association of people for joint activities within a certain structure” 
[19, p. 26], but in practice it is realized in the status of: sole proprietorship (the 
property belongs to one person, which carries out sole control, bears personal 
responsibility for the obligations of the enterprise, withholding all profit); 
partnerships (two or more persons combine their property to become co-
owners of an established enterprise, jointly manage their business activities, 
jointly distribute the profits received and bear joint and several liability for the 
liabilities); corporations (a joint-stock company, the founders of which form 
equity through a mechanism for issuing and selling shares, and co-owners are 
of limited liability) [19, p. 26]. Directly in the economic practice, the 
organizational forms of enterprises are transformed into organizational and 
legal forms as “interlocking of relevant forms of association of people for joint 
activity within a certain structure with the legislative consolidation of these 
forms” [19, p. 28]. For example, a specific set of legal forms in Ukraine, 
enshrined in law, includes: all types of enterprises, as well as: cooperatives, 
leasing enterprises, consumer associations, business associations, associations, 
corporations, consortia, concerns, subsidiaries, tenant organizations, buyer 
organizations, political parties, non-governmental organizations, religious 
organizations, branches, representative offices, as well as organizations, 
institutions, institutions that do not engage in entrepreneurship Other activities 
[19, p. 28]. Organizational forms of entrepreneurship and enterprises 
determine the ways, mechanisms and structural models within which 
enterprises acquire the status of an entity with certain rights, obligations and 
responsibilities. This applies to both traditional and social entrepreneurship. 

By proposing to use organizational and legal forms in the development of 
models of social entrepreneurship in practice, the state implements the chosen 
structural policy to improve social security by delegating this function to 
entrepreneurs. Thus, the use of factors of social partnership, entrepreneurial 
and civic solidarity, mutual assistance for socialization of the economic 
system, which is a decisive priority of social policy in the modern world. 
Social mission can also be performed by informal organizations, which 
activities are not regulated by law and which operate outside the legal field. 
The use of organizational and organizational-legal form to formalize the 
implementation of entrepreneurial activity allows to act in the legal field, to 
distribute the economic and social responsibility of participants of such an 
entity effectively, to claim legal protection of rights, freedoms, in this case, a 
social enterprise. 

The state and its authorized bodies may also set up social enterprises in the 
form of the state-owned enterprises, which carry out the mission of 
implementing state social policy measures on a non-profit basis. 

Social enterprises of certain legislative and organizational forms build the 
infrastructure of the market of social activity, on which the exchange takes 
place and the relations of social character are structured. For social enterprises, 
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the partnership is most appropriate because it fulfills the social mission of 
acquiring the necessary resources, rights and responsibilities, and building 
relationships with government bodies more easily than partnering organizations. 

In Ukraine, there is still no law of direct action that would regulate the 
development of social entrepreneurship, so the implementation of the 
entrepreneurial model and the choice of the legal form of social enterprise are 
carried out in accordance with the current legislation. Accordingly, social 
enterprises can be created and operate in any form permitted by the legislation 
on entrepreneurship. The group of researchers who authored one of the first 
Ukrainian textbooks on social entrepreneurship [9] considered the most 
appropriate organizational forms for the creation of such enterprises: individual 
(sole) enterprise; full and limited partnership, association, foundation, 
corporation, limited liability company, cooperative [9, p. 142 – 147]; we are 
more inclined to believe that partnership is a priority organizational form, since 
it has greater opportunities to socialize social activities, such as a cooperative, a 
system of partnerships of participants with their direct involvement in the 
provision of social services. It should be noted that the cooperative can be 
considered perhaps the first organizational form of social entrepreneurship 
known to mankind, this type of structure meets the criterion of sociality in 
accordance with the principles of cooperation, a mechanism of socialization of 
functions. In general, the cooperative form of organization for solving social 
problems has been used by mankind since the 17th century and as an 
organizational and legal model of the enterprise showed its efficiency, ability 
and versatility. The principles of cooperation became the basis for norm 
creation, development of approaches, ideology of social entrepreneurship. In 
Europe, the cooperative is the most common form of organization of social 
entrepreneurship precisely because of the principle of non-profit. These are 
partner structures with the unit and labor participation of the founders, who are 
directly targeted in the development of the strategy and the implementation of 
the practice of functioning of this type of organizations (Table 2). 

 
Table 2  

Organizational forms in the practice of social entrepreneurship 

Modern forms of social enterprises Country 
A company of public interest, social purpose 
Companies of social interest 

the United Kingdom, 
Belgium, the USA 

Social cooperatives 
Social solidarity cooperatives 
Cooperative societies of collective interest 
Social solidarity cooperatives Social 
Initiatives Cooperatives 

Italy, Poland, Czech 
Republic, France, Portugal, 
Finland, Spain 

Systematized and identified using scientific literature and online information 
resources 
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In countries with highly developed, socially oriented economies, 
cooperatives are the widespread form of social enterprise organization. One of 
the main reasons for this, in our opinion, is the factor of democratic 
governance and direct participation of members of the cooperative-type 
enterprise in decision making regarding the organization and implementation 
of activities. The subjects of participation in the cooperative can be both 
creators and acquirers of social products, services, which enhances social 
responsibility, the motivational factors of the social enterprise (social 
cooperative) social mission. 

The classification and structuring of organizational forms of enterprises in 
relation to social entrepreneurship should be associated with its special status: 
the concept of non-profit. That is, business models of social enterprises are 
created not for profit, but for solving social problems. Accordingly, the most 
appropriate form of social enterprise is the partnership, such as a cooperative, 
but in the classification of social enterprises by status, it is necessary to clearly 
distinguish between social responsibility of business and social 
entrepreneurship as purposeful activity. This activity provides organizational 
opportunities to solve social problems by entrepreneurial methods on a 
competitive basis. Cooperative as an organizational form of enterprise is in the 
highest degree consistent with the principles and mission of social 
entrepreneurship. Such characteristics of cooperation as a way of mutual 
assistance were noted in the time of R. Owen [21]; he proposed to create 
cooperative communities as social organizations. The social priority of the 
cooperative form and cooperative as the social organizations in the writings of 
S. Borodaevsky [22], M. Tugan-Baranovsky [17], as well as many domestic 
contemporaries, is updated; the practicality of such a conclusion is confirmed 
by the domestic and foreign practice of organizing social entrepreneurship. 

We consider the cooperative a social model of the enterprise, because the 
obligation of labor participation in the structures of this form means the 
priority of the social function: ensuring employment. That is, the creation of a 
cooperative, in the production sphere, almost automatically means achieving 
the priority of job creation. The definition of “cooperation”, as explained by 
S. Borodaevsky [22, p. 5], means association, cooperation for the common 
achievement of a common goal, it is an effective mechanism for organizing 
the improvement of living conditions and elimination of negative phenomena 
of the modern economic order [22, p. 5]. This conclusion falls well under the 
criteria and analysis of the nature of social entrepreneurship, and cooperation 
can be considered as a promising form of organization. 

The sociality of cooperation, respectively, the theoretical determination of it 
as an effective form of organization of social entrepreneurship can also be 
represented through its compliance with the characteristics of social capital, 
principles of self-organization. That is, cooperation is “one of the main 
components of self-regulation of the market, ways of protecting the interests 
of small business entities in the market, and social capital in this case is a 
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moderator of the institutional effect, the level of transaction costs” [7, p. 107], 
which corresponds to one of the main objectives of the cooperation. In this 
form it stands out its organizational role in the development of social 
entrepreneurship, as a way of forming quality social capital. 

The priority of the cooperative form for the development of social 
entrepreneurship stems from the principles of cooperation (Table 3), which 
determine the social nature of the cooperative, social performance, especially 
for example the servicer. 

 
Table 3  

Compliance of the principles of cooperation  
with the principles of social entrepreneurship 

Principles of cooperation 
Characteristic correspondence  

of the ideology of social entrepreneurship 
Voluntary and open 
membership 

Social enterprises are also voluntary-based 
and open to all interested parties 

Democratic control by 
members of the cooperative 

It is related as an objective necessity and 
expediency in the activity of social 
enterprise 

Participation of members in 
economic activity 

It is secondary because economic activity in 
social entrepreneurship is not the primary 
objective 

Autonomy and independence In accordance with the principles of social 
entrepreneurship, there is a fact of 
competition 

Education, training and 
information 

It is obligatory, because in a social 
enterprise the educational factor is 
determining in the part of innovativeness of 
development 

Cooperation of cooperatives Effective as a fact of cooperation of 
participants of social entrepreneurship 

Caring about society The main principle of determining the 
effectiveness of social enterprise and the 
main goal of social development 

Determined on the basis of analysis of literature sources 

 
Speaking about some practices of social entrepreneurship, it should be 

noted that, for example, the All-Ukrainian Resource Center “Social 
Initiatives” notes the possibility of creating social enterprises in Ukraine by 
organizational forms: a limited liability company; a private enterprise; a public 
organization; a charity fund; a cooperative. 

Established by these forms of enterprises provide social services, public 
services, environmental protection activities, implement measures for the 
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protection of civil rights and freedoms, as well as certain types of socially-
oriented economic activities, such as the production of “social” food, etc. In 
this way, they generate the effects of social responsibility on specific areas of 
specialization. With the development of social entrepreneurship, in addition to 
organizational and legal forms that correspond to the established 
entrepreneurial tradition, its structuring by industry and the more 
economically stronger country, the more penetration into different industries 
becomes social entrepreneurship. 

 
Conclusions 

In countries with advanced social entrepreneurship, appropriate legislation is 
adopted that clearly establishes the qualitative characteristics of the status of an 
enterprise of the “social” category according to a certain form of organization, 
distribution of responsibilities and results. In Ukraine, the development of social 
enterprises takes place within the framework of the general legislation on 
entrepreneurship, which complicates the identification of this type of 
enterprises, that is, they can be interpreted very broadly. For example, in an 
organizational form, a cooperative serving can be considered a social enterprise, 
because it has a non-profit status on the principles of doing business and so on. 

International consulting organizations are currently operating in Ukraine, 
carrying out activities to promote the ideas of social entrepreneurship, 
implementation of this business model in the practice of socio-economic 
relations. Their experience is extremely important, there are many social 
problems in our country that need to be addressed, including the involvement 
of the non-governmental organizations. 

Practically, social entrepreneurship is realized by market actors, which are 
organized in the forms prescribed by law. The organizational and legal form of 
social entrepreneurship provides for the format of the legal, organizational 
distribution mechanism of participation of founders, their responsibilities, etc. 

There is a well-known world practice of applying legal forms or models of 
enterprises that meet the principles of social entrepreneurship. Cooperative is a 
universal form that, according to the principles of functioning, meets the 
necessary criteria of sociality. The relevant principles are laid down in the 
nature of the cooperative as a social structure, especially serving. For example, 
in countries with highly developed economies, cooperatives are a common 
form of social enterprise organization. One of the main reasons is the 
democratic nature of governance and the direct involvement of all participants 
in these structures. It can be as creators, acquirers of social products, which 
increase the level of mutual responsibility for the result, enhancing the 
motivational factors of the social mission of such an enterprise. 

Summarizing the study, we note that the organizational characteristics of 
social entrepreneurship are organizational, organizational and legal forms of 
enterprises, and functional are the role of this type of activity and statutory 
functions that perform the organization's purpose. 
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