relevant results and theoretical developments

of science and research

12 AD ALTA

2022

issue 2, special XXX Journal of Interdisciplinary Research

AD ALTA: Journal of Interdisciplinary Research
Double-Blind Peer-Reviewed

Volume 12, Issue 2, Special Tssue XXXI., 2022
Number of regular 1ssues per year: 2

© The Authors (November, 2022) MAGNANIMITAS Assn.

RCITADALTAJOURNALOFINTERDISCIPLINARYRESEARCITADALTAJOURNALOFINTERDISCIPLINARYRESEARCITADALTAJOURNALOFINTERDISCIPLINARYRESEARCITADALTAJOURNALOFINTERDISCIPLINARYRESE.!

\JOU LOFINTERDISCIPLINARYRESEARCHADATTAJOURNALOFINTERDISCIPLINARYRESEARCHADALTAJOURNALOFINTERDISCIPLINARYRESEARCHADA

XYRE



AD ALTA

AD ALTA: JOURNAL OF INTERDISCIPLINARY RESEARCH

© THE AUTHORS (NOVEMBER, 2022), BY MAGNANIMITAS, ATTN. AND/OR ITS LICENSORS AND AFFILIATES (COLLECTIVELY, “MAGNANIMITAS"). ALL RIGHTS RESERVED.
SPECIAL ISSUE NO.: 12/02/XXXI. (VOL. 12, ISSUE 2, SPECIAL ISSUE XXXI.)
ADDRESS: CESKOSLOVENSKE ARMADY 300, 500 03, HRADEC KRALOVE, THE CZECH REPUBLIC, TEL.: 498 651 292, EMAIL: INFO@MAGNANIMITAS.CZ

ISSN 1804-7890, ISSN 2464-6733 (ONLINE)
AD ALTA IS A PEER-REVIEWED JOURNAL OF INTERNATIONAL SCOPE.
2 ISSUES PER VOLUME AND SPECIAL ISSUES.

AD ALTA: JOURNAL OF INTERDISCIPLINARY RESEARCH USES THE RIV BRANCH GROUPS AND BRANCHES, BUT THE JOURNAL IS NOT A PART OF RIV. THE RIV IS ONE OF PARTS OF
THE R&D INFORMATION SYSTEM. THE RIV HAS COLLECTED AN INFORMATION ABOUT RESULTS OF R&D LONG-TERM INTENTIONS AND R&D PROJECTS SUPPORTED BY DIFFERENT
STATE AND OTHER PUBLIC BUDGETS, ACCORDING TO THE R&D ACT [CODE NUMBER 130/2002], THE CZECH REPUBLIC.

SOCIAL SCIENCES

PHYSICS AND MATHEMATICS
CHEMISTRY

EARTH SCIENCE

BIOLOGICAL SCIENCES
MEDICAL SCIENCES
AGRICULTURE

INFORMATICS

INDUSTRY

MILITARISM

R~ o Mmoo m>

ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY LAW, INCLUDING BUT NOT LIMITED TO, COPYRIGHT LAW, AND NONE OF SUCH INFORMATION MAY BE COPIED OR
OTHERWISE REPRODUCED, REPACKAGED, FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED, REDISTRIBUTED OR RESOLD, OR STORED FOR SUBSEQUENT USE FOR ANY SUCH
PURPOSE, IN WHOLE OR IN PART, IN ANY FORM OR MANNER OR BY ANY MEANS WHATSOEVER, BY ANY PERSON WITHOUT MAGNANIMITAS'S PRIOR WRITTEN CONSENT. ALL
INFORMATION CONTAINED HEREIN IS OBTAINED BY MAGNANIMITAS FROM SOURCES BELIEVED BY IT TO BE ACCURATE AND RELIABLE. BECAUSE OF THE POSSIBILITY OF HUMAN OR
MECHANICAL ERROR AS WELL AS OTHER FACTORS, HOWEVER, ALL INFORMATION CONTAINED HEREIN IS PROVIDED “AS IS” WITHOUT WARRANTY OF ANY KIND. UNDER NO
CIRCUMSTANCES SHALL MAGNANIMITAS HAVE ANY LIABILITY TO ANY PERSON OR ENTITY FOR (A) ANY LOSS OR DAMAGE IN WHOLE OR IN PART CAUSED BY, RESULTING FROM, OR
RELATING TO, ANY ERROR (NEGLIGENT OR OTHERWISE) OR OTHER CIRCUMSTANCE OR CONTINGENCY WITHIN OR OUTSIDE THE CONTROL OF MAGNANIMITAS OR ANY OF ITS
DIRECTORS, OFFICERS, EMPLOYEES OR AGENTS IN CONNECTION WITH THE PROCUREMENT, COLLECTION, COMPILATION, ANALYSIS, INTERPRETATION, COMMUNICATION,
PUBLICATION OR DELIVERY OF ANY SUCH INFORMATION, OR (B) ANY DIRECT, INDIRECT, SPECIAL, CONSEQUENTIAL, COMPENSATORY OR INCIDENTAL DAMAGES WHATSOEVER
(INCLUDING WITHOUT LIMITATION, LOST PROFITS), EVEN IF MAGNANIMITAS IS ADVISED IN ADVANCE OF THE POSSIBILITY OF SUCH DAMAGES, RESULTING FROM THE USE OF OR
INABILITY TO USE, ANY SUCH INFORMATION.

PAPERS PUBLISHED IN THE JOURNAL EXPRESS THE VIEWPOINTS OF INDEPENDENT AUTHORS.




JOURNAL OF INTERDISCIPLINARY RESEARCH

TABLE OF CONTENTS (BY BRANCH GROUPS)

A SOCIAL SCIENCES

LEGAL GROUNDS FOR LIMITATION OF HUMAN RIGHTS AND FUNDAMENTAL FREEDOMS UNDER THE CONDITIONS OF MARITAL STATE 7
NATALIIA STEPANENKO, VIKTOR SAVCHENKO, YULIIA KAMARDINA, MARIIA BABIUK, IRYNA KUDERSKA

AN INNOVATIVE MECHANISM FOR MANAGING THE DEVELOPMENT OF ADVERTISING CONTENT ON EDUCATIONAL PLATFORMS "
DMYTRO MAKATORA, OLEG LYTVYN, ALONA MAKATORA, MYKOLA ZENKIN

MARRIAGE CONTRACT AS A REGULATOR OF NON-PROPERTY RELATIONS COMPARATIVE CHARACTERISTICS OF UKRAINIAN AND 17
EUROPEAN LEGISLATION
SVITLANA IASECHKO, OLEKSII ZAITSEV, INESA SHUMILO, VIKTORIIA MYKOLAIETS, VIKTORIIA HOLUBIEVA

UKRAINIAN IN THE UNIVERSITY OF THE POLAND XVIII-XIX CENTURY (AT THE MATETIAL 0G YAGELLONSKY UNIVERSITY) 2
LARISA GORENKO, DARIA ANDROSOVA, OLGA RYZHOVA, DLILIA SHEVCHENKO, SVITLANA SADOVENKO

MODERN TRENDS OF UKRAINIAN CULTURAL TRADITIONS AND THEIR TRANSFORMATION 25
MARYNA ALEKSANDROVA, HALYNA KOVALOVA, TETTANA BOSENKO, OLEKSANDR KRAVCHENKO

THE INFLUENCE OF INTERACTIVE TECHNOLOGIES ON THE FORMATION OF FOREIGN LANGUAGE COMMUNICATIVE COMPETENCE OF 30
STUDENTS OF PHILOLOGY MAJORS
ANDREYA PEVSE, NATALKA LIBAK, YUDITA PAVLOVYCH, OLENA STATIVKA, LIUDMYLA POTENKO

FORMATION AND ACTIVATION OF A HEALTHY LIFESTYLE THROUGH SPORTS 36
SVITLANA MYRONENKQ, VIKTOR DZHYM, TETIANA PROTS, ALINA KUBATKO, VOLODYMYR SAIENKO

CARRYING OUT ECONOMIC ACTIVITY IN WAR CONDITIONS: LEGAL ASPECT a
HANNA ILCHENKO, STANISLAV SIERIEBRIAK, OLENA HRYHORENKO, YULIIA PAVLIUCHENKO, ALLAB ABIUK

APPLICATION OF FOREIGN EXPERIENCE IN THE DEVELOPMENT OF INTERNET MARKETING IN UKRAINE a1
VALENTYNA KOZHUKHAR, ALONA POLTORATSKA, OLEH BURDYAK, LEONID MILMAN, NATALIIA SEREDA

TRANSPORT AND LOGISTICS SECURITY: IMPLEMENTATION OF EU AND US RIGHTS 52
YURII KOLLER, NATALIIA HOLOTA, VLADYSLAV YASTRUBETSKYI, VOLODYMYR SAIENKO, IULIIA BULGAKOVA

PSYCHOLOGICAL PECULIARITIESOF THE PERSONALITY ASSERTIVENESS DEVELOPMENT 58
VLADYSLAVA LIUBARETS, TETYANA LITVINOVA, NELINA KHAMSKA, SVITLANA MALIKOVA, CATHERINE POLYANSKA

THEORETICAL ASPECTS OF THE FORMATION OF SPIRITUAL CULTURE AMONG MUSIC TEACHERS 63
RUSLANA LOTSMAN, IRYNA TKACHENKO, ANETT OMELCHENKO, LYUBOMYRA LASTOVETSKA, NADIIA ZELENINA

VERIFICATION OF THE SUPERVISION MODEL AS AN EFFECTIVE METHOD OF PREVENTING OCCUPATIONAL DEFORMATION 69
IRYNA ASTREMSKA, KHRYSTYNA DUVE, SVITLANA SHKROBOT, DENYS FROLOV, MILA DIAHILIEVA

CURRENT TRENDS IN THE DEVELOPMENT OF RURAL GREEN TOURISM IN THE POST-WAR PERIOD 172
OLHA PRYHARA, MYROSLAV KOZAK, ISTVAN MOLNAR D, IRYNA BEREZOVETSKA, MARIIA BYKOVA

FORMATION OF LABOR RELATIONS IN CRISIS SITUATIONS: LEGAL REGULATION OF THE EU AND UKRAINE 79
HALYNA TATARENKO, ELENA KISELYOVA, TYNDE TOVT, ROMAN YEDELIEV, TETIANA MELNYK

ECONOMETRIC ASSESSMENT OF THE IDENTIFICATION OF STRUCTURAL PROCESSES IN THE ICT SECTOR OF THE UKRAINIAN ECONOMY 86
BOHDAN VASYLKIV
PROVISION OF QUALIFIED PSYCHOLOGICAL ASSISTANCE AS A RESULT OF CRISISTRAUMATIC EVENTS 9

HANNA YURCHYNSKA, IVANNA ANANQVA, OLEG NAZAROV, TETIANA SALNIKOVA, LILIIA MARTYNETS

CHOREOGRAPHIC ART IN THE SYSTEMOF INTERCULTURAL COMMUNICATION 100
OLENA TISHCHENKO, OLHA KHENDRYK, IRYNA MAKAROVA, KATERYNA BORTNYK, VADYM ALTUKHOV

CHORAL ART OF UKRAINE AS A SOCIO-CULTURAL PHENOMENON 105
LYUDMYLA SHUMSKA, LIUBOV DOROKHINA, ZLATA VELYCHKO-SOLOMENNYK, NELIA VELYCHKO, ALLA LYTVYNENKO




AD ALTA

ADVERTISING AS AN IMPORTANT TOOL FOR BUSINESS DEVELOPMENT
OLEKSANDR KYFYAK, VIKTORIIA KYFYAK, OKSANA PETRENKO, OLHA HARVAT, TAMILA BILOUSKO

THE LINGUISTIC CONCEPT OF MULTICULTURAL AND INTERCULTURAL COMMUNICATION AND ITS SIGNIFICANCE IN THE EUROPEAN AND
UKRAINIAN SCIENTIFIC DIMENSIONS
NATALIIA MELNYK, TETIANA MODESTOVA, OLHA KRSEK

THE INFLUENCE OF PUBLIC ADMINISTRATION ON DEMOGRAPHIC CHANGES IN THE PERINATAL SPHERE AND HEALTHCARE
MARIYA MALACHYNSKA, ROMAN SHEVCHUK, BOHDAN PLISH, IRYNA YAREMKO, HANNA TOLCHIEVA

DIGITAL ART IN DESIGNING AN ARTISTIC IMAGE
NATALIIA KOLESNYK, OKSANA PIDDUBNA, OLENA POLISHCHUK, TETIANA SHOSTACHUK, HANNA BRESLAVSKA

PROBLEMS OF INFORMATION SUPPORT OF UKRAINIAN POLITICAL SECURITY
VALENTYNA GOSHOVSKA, ARTEM GANDZIUK, LYDIIA DANYLENKO, ANDRII SHEMCHUK, ANDRII HACHKOV

FORMATION OF THE CULTURAL ENVIRONMENT OF UKRAINE THROUGH THE DEVELOPMENT OF CREATIVE CLUSTERS
GALYNA VOLKOVA, IHOR TSURKAN, OKSANA DIACHOK, VOLODYMYR ROPETSKYI, OLGA MARUKHOVSKA-KARTUNOVA

THE EU EXPERIENCE IN THE CONTEXT OF DECENTRALIZATION OF PUBLIC AUTHORITY IN UKRAINE
VIKTOR SYCHENKO, SVITLANA RYBKINA, VOLODYMYR BEREZYNSKYI, OLEXANDR SHEVCHENKO

SPECIFICS OF ECONOMICAL DIGITAL TRANSFORMATION IN THE CONTEXT OF THE DIVERSIFICATION PROCESSES IMPACT
VIKTORIIA HROSUL, ROMAN BUHRIMENKO, POLINA SMIRNOVA, OLHA TIMCHENKO, HANNA BALAMUT, OLHA RACHKOVAN

THE USE OF PROJECT TECHNOLOGIES IN THE TRAINING OF STUDENTS
TETIANA VRUBLEVSKA, LIUDMYLA MATUSEVYCH, YULIIA BUHERA, LIUDMYLA KOZAK, SVITLANA BILEVYCH

PERSONAL FACTORS OF PSYCHOLOGICAL WELL-BEING IN CONDITIONS OF SOCIOECONOMIC INSTABILITY
VICTORIIA OVERCHUK, MARYNA SMULSON, OKSANA LIASHCH, OLENA IHNATOVYCH, OLGA KOVALOVA, LIUDMYLA SMOKOVA

RESTRICTIONS ON ACCESS TO PUBLIC INFORMATION IN THE NATIONAL SECURITY INTERESTS, THREE-PART TEST
TETIANA SHYNKAR, SERGIY KUDINOV, DMYTRO TALALAI, ANNA PONOMARENKO, YURII PAVLIUTIN, PETRO KRAVCHUK

EUROPEAN SECURITY ARCHITECTURE: THE NEED TO UPDAT
VIACHESLAV KOLOTOV, VOLODYMYR KUDRIAVTSEV, VOLODYMYR TARANOV, OLEKSANDR CHUMAK, OLENA CHUMAK

THE USE OF ADAPTIVE LEARNING IN THE STUDY OF NATURAL AND MATHEMATICAL DISCIPLINES AS AMEANS OF DEVELOPING
STUDENTS' INDEPENDENCE
YAROSLAVA SIKORA, MYKHAILO KALENYK, SVITLANA HUBINA, VIKTORIIA VASIUTA, VASYL VASIUTA

FORMATION OF PSYCHOLOGICAL AND PEDAGOGICAL FUNDAMENTALS OF THE STUDENT AS AN INDIVIDUAL AND FUTURE SPECIALIST
TETIANA PASICHNYK, ROSTYSLAV LIASHENKO, OLENA DIAKIV, MARIIA DIAKIV, OLENA SHCHERBAKOVA

RESPONSIBLE PARENTHOOD AS AN ETHICAL AND SOCIAL ASPECT
MARYNA VOLOSHENKO, SVITLANA KALAUR, NATALIYA CHAHRAK, ORESTA KARPENKO, MARIYA CHEPIL

THEORETICAL AND METHODOLOGICAL PRINCIPLES OF MANAGEMENT: AN INNOVATIVE APPROACH
VALENTYNA CHYCHUN, OLEKSANDR KUNITSYN, OKSANA MOTUZENKO, MYKOLA SERBOV, OLEKSANDR SHASHYN

PHILOSOPHICAL AND METHODOLOGICAL PROBLEMS OF INTERACTION OF SOCIETY AND NATURE
NATALIIA ANATSKA, OLHA BOKOVETS, HANNA KOSTROMINA, TETIANA SVIDLO, MARYNA STOROZHYK

LEADERSHIP IN THE CONTEXTOF THE INFORMATION STATE
YILMAZ ALTINDAG, IRYNA ANDROSHCHUK, ANDRIY KRAP, MARYANA MATVEYEVA, OLENA SYCHOVA

SOCIAL RESPONSIBILITY AS A CORPORATE STRATEGY OF THE ENTERPRISE
MAKSYM KOLESNYK, IRYNA MYKOLAICHUK, YULIIA KOVALENKO, YULIA SYLKINA, VERONIKA KOMANDROVSKA, OLENA VELYCHKO

PERSONALITY SECURITY AS A COMPONENT OF SOCIAL SECURITY IN THE PUBLIC ADMINISTRATION SYSTEM IN UKRAINE
BOHDAN TSYMBAL, IRYNA DROHOMERETSKA, KATERINA SAKHAROVA, NATALIIA SEROHINA

HUMAN PRINCIPLES OF LAW AS UNIVERSAL NORMATIVE FUNDAMENTALS (THE ISSUE OF SUBJECTIVITY OF THE UKRAINIAN PEOPLE)
OLEKSANDR SKRYPNIUK, RINAT MARCHARASHVILI, TETIANA KONONENKO, VOLODYMYR BRATKOVSKYI, DMYTRO TRESKIN

COMBATING CYBERCRIME AND CRIMINAL LEGAL MEASURES UNDER THE CONDITIONS OF THE STATE OF MARTIAL
NATALIIA VESELOVSKA, SERHII KRUSHYNSKY!, OLEH KRAVCHUK, OLEKSANDR PUNDA, IVAN PISKUN

110

116

122

128

134

140

146

154

160

167

173

178

184

189

194

200

206

21

216

223

229

233




JOURNAL OF INTERDISCIPLINARY RESEARCH

INNOVATIVE TECHNOLOGIES IN THE MANAGEMENT SYSTEM PERSONNEL 2317
OLENA KOZLOVA, LARYSA KORZH-USENKO, IGOR KUKIN, ZHANNA BEZUHLA, KRYSTYNA KOVALSKA




A SOCIAL SCIENCES

AA PHILOSOPHY AND RELIGION

AB HISTORY A

AC ARCHAEOLOGY, ANTHROPOLOGY, ET}Q‘NULOGY

AD - POLFICBESGIENGES. + o w1}

AE MANAGEMENT, ADMINISTRATION AND CLERICAL WORK

AF- DOCUMENTATION, LIBRARIANSHIP, WORK WITH INFORMATION

AG GAL SCIENCES.
“ AW Economics -
> LINGUISTICS ©

_.%---_-_-. _LITERATURE, MASS MEDIA, AUDIO-VISUAL ACTIVITIES
"~ SPORT AND LEISURE TIN E.__A(;TIVITIES

Iy

~ LD “ART, ARCHITECTURE, CULTURAL HERITAGE ——
o AM PED! " ) U}{J# PP,
= ) AND EDUCATIO P = ;
o % L r .- ; X

vl = PSYCHOLOGY -~/
S TN /[
7 \vﬂ'@ .-%ﬂ AND TRANSPORTATION PLANNING

1\ X m =t .'|_ T—h
Q:!?w | PROTECTION, SAFETY IN OPERATING MACHINERY.

‘%‘ )




AD ALTA

JOURNAL OF INTERDISCIPLINARY RESEARCH

APPLICATION OF FOREIGN EXPERIENCE
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Abstract: The Internet age has created a system of media options used in marketing,
and theoretical studies of the digital space have expectedly moved to the applied plane.
The purpose of the academic paper is to establish the effectiveness of introducing the
training course on studying foreign experience in Internet marketing and using it to the
Ukrainian practice of advertising and professional education. The scientific work is
also aimed at defining and describing new options for the development of foreign
Internet marketing, assessing students the introduction of a new course on
understanding new foreign options of media operating in the digital plane. The
complexity of approaches distinguishes the methodology of the academic paper. The
method of the pedagogical experiment is the basic one in the research; the descriptive
method, synthesis and analysis have been used to describe and analyze the theoretical
material; the statistical methods have been applied to conduct surveys of respondents.
The research result is the effectiveness and improvement of the quality of education
due to introducing a new training course on studying foreign experience in Internet
marketing, considering correlations between traditional advertising and digital
marketing, and the Internet industry.

In prospect, it is expedient to introduce new educational disciplines on the history of
the development of digital marketing and investigate new media options used abroad
and in practicein Ukraine.

Keywords: AdSense, AdWords, console, digital communication, digitalization of
education, technology effectiveness, Google Analytics, Google Search, Pay Per Click,
SEO, the transformation of the educational process.

1Introduction

A great variety of enterprises and large companies in Ukraine
use digital marketing to obtain a specific advantage. Socia
media is spreading rapidly throughout the world, forasmuch as
the media on the Internet, digital marketing is used to gain
competitive benefits. Social media is aso vird among
professional marketing speciaists. After al, the Internet, socia
networks, and digital platforms make it possible to communicate
and exchange publications.

The development of Internet technologies, followed by the
development of digital communication tools, has stimulated
entrepreneurs to change the ways of transmitting information
about products and services (Selin, et al., 2016).

From such standpoints, the issue of developing information
technologies is considered in modern marketing, updating the
communication strategy within the limits of digital marketing.
The strategy of using Internet marketing tools is a variable
component; it is expedient to examine this issue constantly, to
master new applications, new tools and operating systems
(Ransbotham and Mitra, 2009; Nenthien, Loima, 2016). That is
why scientific studies in the field of marketing and a
comprehensive approach to the means of informing and
advertising goods and services remain relevant.

IN THE DEVELOPMENT OF

INTERNET

Recently, in foreign marketing, alot of attention has been paid to
start-ups and enterprises ready to actively implement digital
marketing as a condition for a successful business strategy to use
the full potential of online marketing in competitive conditions
(Kannan, 2017). Internet marketing can also be considered the
practice of using web channels to spread information about
products and services, and the company brand among the target
audience.

It should be noted that the primary goa of online marketing
activities is to prompt as many potential customers as possible to
visit a particular website, which can be turned into paid ones,
and the business into a profitable one. Accordingly, the
accompanying goals of Internet marketing are activities on
increasing brand recognition, conducting effective advertising
campaigns, determining pricing policy and forming marketing
offers (discounts, promotions, customer loyalty programs).

By the way, Internet marketing media usualy include
Website/Blog, Sociad Media Marketing, Email Marketing,
Search Engine Marketing, Content Marketing, Video Blogging,
and Online Classifieds.

2 Literature Review

Introducing the foreign experience of Internet marketing into
practical activities and professional education is relevant to
modern marketing. The use of marketing tools, the search for
effective ways to expand the audience of consumers and the
communication circle of potential buyers, and the use of digital
technologies in educational practice are carried out (Alfarwan,
2019). The researchers in the pedagogical field studied the
methods of introducing foreign experience in Internet marketing
from an educational and methodological standpoint. They
considered learning processes in higher education institutions
using innovative technologies based on current materials and
experience (Farkas, 2012; Boghian, 2019).

In several studies, the task of classifying a reasonably wide,
diverse and systemic activity of Internet marketing in a broad
context has been implemented, namely: strategies for managing
communication with customers (Hwang, 2009); mechanisms of
electronic markets (Novak and Schwabe, 2009); features of
working at online auctions (Loebbecke et al., 2010); challenges
and prospects for the development of e-branding (Grover, 2010),
which have also been considered in conjunction with the unique
I1B challenges, taking into account website evaluation algorithms
(Chiou et al., 2010); piracy and countermeasures in the digital
space and security (Smith and Telang, 2009;); prospects for the
development of technological architecture (Du et al., 2008).

The digitization of the educationa space is aso the subject of
scientific study (Henderson, et a., 2017; Shulman, 2018;
Xiangjun, Yip, 2018). Experimental data on the problems of
digitization in higher education were published; the study was
conducted with the involvement of students of technical and
natural sciences (Nenthien, and Loima, 2016).

Educational technologies related to investigating modern high-
tech bulk equipment laws and actions have been studied for the
past several decades. Their use has fundamentally changed not
only the forms of higher economic education but also the
philosophy of education has been revised (Howlett, Waemusa,
2019). A separate topic in pedagogy is the consideration of the
transition from methods and forms of traditional teaching to
education in the digital technology space. This primarily
describes and devel ops complex models of training specialistsin
university education (Sereda, 2014; Dizon, 2018).

The problematic field of choosing Internet marketing training
methods of effectively incorporating foreign experience into
domestic practice is a broad issue. The scholars point to the lack
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of sufficient material and technical opportunities for using online
marketing tools as much as possible in professional activities,
particularly due to the lack of opportunities to get acquainted
with them during the training period (Shulman, 2018). And this
is a serious and great obstacle, which should be eliminated by
practicing teachers with the support and assistance of the
administrations of educational institutions. The studies carried
out in this direction have confirmed the thesis that the high costs
of equipment and training in Internet marketing, and the
involvement of leading specialists in this field in this process,
are necessary for training qualified marketing specialists (Selin,
et al., 2016).

In several studies on the regional features of implementing
Internet marketing, the specifics of the work of entrepreneursin
the market have been established. For instance, working with
marketing technology in Canada aso involvesseveral
proprietary Internet products. As an example, working with the
appropriate choice of keywords, led by the work of TRS Tech,
which offers the best digital marketing services in Toronto, is
one of the market-leading technologies in Canada (Corley,
Jourdan, Ingram, 2013).

Internet marketing, in the interpretations of various researchers
from different countries, provides an opportunity to actively
engage in attracting the audience’s attention with high-tech and
practical tools; moreover, it is aso a wide field of the global
educational environment.

3 Aims

The present research aims to establish the effectiveness of
introducing the training course on studying foreign experience
into the Ukrainian practice of advertising and professional
education. The research purpose determines the solution to
several research objectives, namely:

= to establish the components of Internet marketing systems;

= to determine the relevance evaluation of the set of high-tech
means and training tools used by the respondents during
training;

= to estimate materia costs and unique skills of the central
thematic blocks of the discipline;

= to revea the advantages and the disadvantages of working
with foreign experience in Internet marketing in the
framework of the educational course.

4 Materialsand Methods

The research group has used a set of methods to conduct an
effective study. A comprehensive approach to the research
makes it possible to use the descriptive method for analyzing
theoretica and methodological issues. Statistica methods
provide an opportunity to collect the necessary materials,
conduct monitoring activities, and measure the experiment’s
results (pre-experimental and post-experimental evaluation
phases). Statistical methods have also been used to evaluate the
results of the experiment.

Sixty-five students were involved in the research who expressed

a desire to participate in the study of the project group on
examining foreign experience in Internet marketing. The training
course was introduced for students of the 3rd year (first)
bachelor's level of education of the mechanical and
mathematical faculty, specidty 07 “Management and
administration” of the Mykolaiv National University named after
V. O. Sukhomlynsky, Ukraine.

The method of the pedagogical experiment was applied during
the 2021-2022 academic year (one academic semester). The
experimental method was used to determine the level of
significance and importance of students' motives to study new
technologies in marketing, and the prospects for introducing
foreign experience into practice. It aso investigated the
effectiveness of teaching the course on Internet marketing for
training professionals in the economic sphere.

Stage 1. In the first stage, a preliminary survey was conducted
on the respondents’ attitudes to Internet marketing and updating
the discipline based on foreign experience. Preparation of
educational and methodologica materials, and technical and
advisory base was carried out. The selected educational and
practical materials for the courses have been prepared, as well as
specialized tools and software. Additionally, preliminary training
was conducted with technical specialists who will help in
practical and laboratory classes; they will lead and accompany
such courses. Moreover, laboratories and instructions for
independent work were also prepared.

Experimental studies were based on introducing a set of
educational materials specially developed by the research group.
The content of the course uses the capabilities of marketing
tools, socia networks, maobile applications, advertising software,
etc.

Stage 2. At this stage, in parallel, active training was conducted
within the course, and a preliminary survey was carried out to
assess the relevance of the complex of high-tech means and
training tools used by the respondents. The assessment by
students of material costs and unique skills of the main thematic
blocks of the academic discipline was also established.

Stage 3. At the final stage, a final survey was conducted among
the respondents regarding the relevance evaluation of a set of
high-tech tools, and training toolsin studying Internet marketing.
At the same time, the respondents were surveyed regarding the
advantages and disadvantages connected with the introduction of
foreign experience in Internet marketing in training. The purpose
of the survey is to establish possible progressive changes in the
awareness and relevance of Internet marketing knowledge in the
study groups participating in the experiment.

The third stage also involved summing up, analyzing the results
obtained during the experiment. By the way, changes related to
thematic and content modifications in the curriculum and the
readiness degree of all participants in the educational process
towards changes and the transition to new disciplines in the
training process were measured.

Surveys and questionnaires were conducted among respondents
voluntarily. The experiment was conducted in agreement with
the administration. The students signed the consent to participate
in the experiment.

The research group and the teaching staff adhered to the ethical
principles throughout the experiment. The data obtained during
the research were anonymous and private. The principles of
cooperation and integrity were followed during the preparation
of the tests.

The research was observational and did not involve non-invasive
interventions. The researchers did not apply actions that would
affect the frankness and truthfulness of the participants' answers
and decisions.

There were severa difficulties and problem positions of the
research that arose during the experiment, namely: significant
time costs (1 semester - 6 months); it is also not possible to
determine the reasons for the change in the respondents
evaluations; there are no opportunities to conduct a qualitative
in-depth study.

5 Results

Foreign experience in the formation and implementation of
Internet technologies and the communication complex of
marketing in the educational process in Ukraine is an essential
basis for the high-quality training of a specidlist in the field of
management and advertising.

At the first preparatory stage, the project group consulted with
the experiment participants, scientific and pedagogical workers
and technicians from the support service.
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Knowledge in Internet marketing field will help inform the
public about one's own business and identify such a company
among other competitive ones. It was also necessary to identify
the main thematic blocks of the discipline and consider the
leading components of Internet marketing, determine their
importance, and prepare educational and methodological
materials, and software products (Figure 1).
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Internet
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Media l
market advertisin
Blogging
Metworkin
2

Source: Author’s devel opment

Internet marketing is applied in advertising and marketing
activities; the use of e-mail and Internet resources to stimulate
salesis also provided. E-commerce of this type also involves the
promotion of direct sales through digitalization as an additional
position to selling the product from websites. Internet marketing
is a tool for attracting potential customers attention to goods
and services using digital tools (video, audio, flash animation,
images, etc.). Marketing actions should be a planned, well-
designed and organized temptation to choose at the expense of
the advertised object, or services that a particular website,
profile, or group offer. Such advertising information is placed on
the website's main pages to reach the target audience.

Internet marketing has many means of obtaining traffic for
marketing activities; the attention is primarily paid to Search
Engine Optimization (SEO). This term defines the digital
marketing category, ways to find a good place for a website in
search engine results based on keywords and phrases. Priority in
such asearch is given to keywords. The largest and most popular
systems include Google, Baidu, Yahoo, and Bing. Along with
this, it is essential to consider the availability of a web page that
is easy to find, categorize and analyze. The algorithm for
creating a successful web page is one of the basics of training a
qualified specialist. Among the digital marketing tools, SEO isa

valuable and important component, without which it is
impossible to organize a successful marketing campaign.

At the second stage, classes on the educationa discipline of
“Internet marketing. Foreign experience” was actively
conducted. The respondents were also asked to highlight topics
introducing marketing tools that should be included in the
educational process. The list contained components of Internet
marketing that the teachers suggested, and the respondents were
asked to add their own ones. The results are represented in
percentages (Table 1).

Tab. 1: Therelevance evaluation of the complex of high-tech
means and training tools used by the respondents (prior to the
start of the experiment)

rl:)rgrt:srer?tfs Digital technologies
2% Website/Blog
65% Social Media Marketing,
68% Video Blogging
54% Online Classifieds.
62% E-mail Marketing
65% Search Engine Marketing
70% Content Marketing

Source: Author’s development

The survey showed that the respondents supported a
comprehensive approach to Internet marketing. This is
confirmed by the absence of significant differences in the
importance assessment of each topic. This has dictated to the
research group the direction on the mandatory use of the entire
set of educational issues within the new discipline. The most
excellent preference was given to the need to possess knowledge
of creating and maintaining websites and blogs (72%), video
blogging (68%), as well as work with content marketing (70%).

Students passed the preliminary test and gave the first
assessments for the new academic discipline. The respondents
were asked to choose those topics that required modern and
valuable technical means and specia skills.

The analysis of the research group’s answers was aimed at
helping to understand the informal and material aspects of
implementing the educational goals to establish the professional
specificity and priorities of implementing educational programs.
Such an approach will help the administration to plan material
resources for educational equipment, improve the professional
level, and facilitate orientation to foreign experience and
innovations. The proposed topics had to be evaluated on a 10-
point scale; each topic was scored separately from 1 to 10. The
highest results are presented in the graph 1.

Graph 1: Evaluation of material costs and special skills of the main thematic blocks of the discipline “ Internet marketing: foreign
experience.”
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Source: Author’s devel opment

The survey results show that blogging, creating websites, video
blogging require the most preparation and material effort — from
7 points to 10. Content marketing and Search Engine Marketing

were also costly for respondents (cost — 5 points, specia skills —
6 points out of 10). The genera interest and the ability to
navigate in the difficult moments of studying Internet marketing
testify to the awareness of future specidists and the
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need to introduce a course on Internet marketing.

In the Il stage, in paralel with the training of students on the
course, a survey of respondents was conducted regarding the
creation of a rating of advantages and disadvantages revealed
while studying the new academic discipline “Internet marketing:
foreign experience” at a higher educational institution. From the
list of educational topics proposed by the research group, it was
necessary to choose from the most important to the least
important among the advantages and disadvantages of working
within marketing technologies (Table 2).

Tab. 2: Advantages and difficultiesin working with foreign
experience in Internet marketing in the framework of the
educational course

Advantages Disadvantages

1. Itispossibleto
introduce online courses,
distance forms of
education and
communication between
students and teachers; it is
convenient; moreover, it is
not regulated by distance
communication channels.
2. Under challenging
moments, essential topics
can be relearned, and the
acquired knowledge can be
consolidated in practice.
3. Increasing the level of
digital literacy among
teachers and students.

4. Acquisition of arange
of modern practical skills
in Internet marketing.

5. Expanding the circle of
knowledge about
innovations and successful
foreign experience for a
specidist in advertising.

1. A large educational load
concerning the digitalization
program's creation,
implementation and
maintenance.

2. Insufficient modern and
powerful technical outfit, and
equipment of educational
institutions.

3. Inreal practice, the
infrastructure has low
bandwidth, outdated software,
and technical means.

4. The high cost of designing
in the space of high
technologies.

5. Inconsistency in the content
of educational programs and
students' needs; outdated
educational design of courses.

Source: Author’s development

A significant advantage of familiarization with innovations in
Internet marketing is the attraction of discoveries and useful
findings of foreign specialists, creating opportunities for distance
and online education and practical activities. Also, among the
positive moments, the respondents have noted a new type of
communication between the teacher, advertising practitioner and
student. Within the limits of new languages and a new discipline,
students can master complex topics; by the way, their multiple
reviewing and additional practical classes and dialogue with the
audience are also possible.

Finally, the necessity of studying marketing means and high-tech
tools (at the end of the experiment) has also been reviewed.

Tab. 3: Evauation of the relevance of the complex of high-tech
means and training tools used by the respondents

r’:sl:)rgggegs Digital technologies
80% Website/Blog
70% Social Media Marketing,
68% Video Blogging
64% Online Classifieds
68% Email Marketing
73% Search Engine Marketing
74% Content Marketing

Source: Author’s devel opment

In general, it is clear from the survey results that the respondents
have positively evaluated the practice of studying foreign
experience in implementing and mastering new components of

Internet marketing. In general, the number of students who have
highly assessed the study of foreign experience in using new
technologies and software in marketing activities increased by
9%. This presupposes their mandatory use in educational
activities.

6 Discussion

The number of studies and practical cases related to Internet
marketing has been steadily increasing since the very beginning
of the Internet and the discovery of its new possibilities.
Constant monitoring of foreign experience related to marketing
issues and innovations will help to identify valuable innovations
in this field; it will provide an opportunity to improve training
courses constantly. Corley, Jourdan, Ingram, (2013) investigated
in their study the research activity of scientists at the level of the
volume of scientific publications on Internet marketing; they
have noted that the number of such investigations is growing.
They studied the five most popular marketing journals. They
revealed that the best source for exploring foreign experience in
marketing is Marketing Science — 72,7% of publications are
published on this topic. Along with this, foreign studies in
marketing journals are aso popular (“Formal Theory / Lit
Review” (45,5%), “Field Study — Secondary” (27,3%) and
“Field Study — Primary” (18.2%)). This means that Internet
marketing is gradually gaining popularity. However, there are
prospects for further work on this issue. Our research team has
also established that students understand the relevance and
necessity of learning about Internet marketing innovations.
Therefore, the assessment of the relevance of studying the work
of various marketing applications and tools in the Internet space
showed that the understanding of the importance of taking into
account foreign experience and innovations in teaching Internet
marketing increased by atotal of 9%.

An essentiadl component of Internet marketing is studying
national features of advertising activities and innovations in the
introduction of marketing tools in the digital space in modern
education (Boyd, 2014; AmCham, 2021). A similar study on the
features of introducing Internet marketing was conducted in
India (Umamaheswari, Kumawat, 2020). The study aimed to
highlight foreign innovations in online marketing, the emergence
and use of new media options. It has been proven that Indian
companies are interested in innovations to obtain competitive
advantages. The authors believe that the constant interest in
innovations in digital marketing and the Internet industry
primarily helps start-ups and small businesses to carry out
business planning successfully. All the outlined gives reason to
recognize the usefulness of digital marketing in a competitive
market. The presented study also determined the positive attitude
of future specialists in the field of management toward Internet
marketing. For instance, the importance of websites was rated at
9 points (on a 10-point scale); video blogging received 7 points
at the beginning of the program, and at the end, it increased to 8
points.

In addition, severa studies consider Search Engine
Optimization, Search Engine Marketing, Content Marketing,
Social Media Marketing, Pay-Per-Click Marketing, Affiliate
Marketing, and Email Marketing to be among the most critical
components of Digital Marketing. Our research group
supplemented this list with Website/Blog and Video Blogging as
equally significant components that should be considered.

In prospect, studies in the field of adaptation of foreign
innovations to Ukrainian Internet marketing should be
conducted, where priority should belong to the practical skills
and abilities of modern specialists familiar with and working
with new online marketing tools.

7 Conclusions

The obtained research results have shown that the use of
practical achievements of studying foreign experience in
advertising and professional education in the training of
specidistsis positively perceived by the education seekers in the
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training course framework. Both the teaching staff and students
are ready to improve their level of digital literacy constantly, to
use high technologies in the educational process.

Digital technologies as a tool for increasing the effectiveness of
the theory and methodology of professional education are
effective and necessary in the conditions of the successful
existence of a higher school. The preparation of learning
technologies, the proper introduction of innovations, and the
support of administration and management are necessary to
successfully implement such programs. The process of
integration of digital technologies in professional education
should be straightforward, planned and permanent. It is
precisely such projects that ensure success and advantages in the
market of educational services for the university and demand in
the labor market of future specialists.

In the case of introducing a digital marketing experience, the
most important thing is the ability to use the entire set of tools
and establish a connection with the audience of consumers. One
should possess the basics of online work to attract customers;
after all, to use digital marketing effectively, one should be able
to develop an effective platform. The experiment participants
assessed the cost of training and the relevance of specific skills
in the field of blogging and creating video blogs at 8-9 points (on
a 10-point scale). Based on the results of the surveys, it can be
concluded that integrating all advertising and marketing systems
with the digital platform systemis of particular importance. The
increase at the end of the project of respondents interested in
studying Internet marketing (in total, by 9%) shows the trend
towards digitization and active, practical implementation of
digital marketing in modern business sectors.
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